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ABSTRACT 

Self-disclosure on social media around the world, including in developing countries like 

Nigeria, has become an important way to create enduring relationships.  Past research has shown 

that females are more open to sharing intimate information on social media than males, but this 

research has taken place mostly within the United States of America. This study focused on how 

the communication behaviors of self-disclosure play out distinctively among Nigerian women, 

specifically examining patterns of social media use, the amount of disclosure, and the factors that 

influenced the disclosure. The data was analyzed within the frameworks of Communication 

Privacy Management (CPM) theory and Social Penetration theory.  

Twenty female college-aged students between the ages of 18-26 who live in Nigeria and 

are active social media users were participants of the study. Focus groups were conducted and 

participants’ Facebook posts were analyzed. Findings from the study revealed that even though 

the participants use social media on a daily basis for different purposes, they are most motivated 

to use social media to maintain their relationships.  They also carefully and strategically choose 

what intimate information they self-disclose and limit their audience when self-disclosing on 

social media. The women are cautious about hiding their posts from their parents and evil spirits, 

but still are motivated to disclose their life experiences for the purpose of helping others. The 

social media use of Nigerian women and their motivation for sharing certain private information 

online is supported by CPM. Moreover, the women’s decisions to not disclose certain 

information or to fabricate other information also supported the theory’s assumption that 

individuals have the ownership of their private information. Subsequently, the women’s 

deliberate way of disclosing information in a private Facebook group validated Altman and 

Taylor’s (1973) onion analogy in Social Penetration theory that human beings tend to disclose 
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core private information to people with whom they have close intimacy. While joining the 

theoretical conversations, the study contributed to the body of knowledge particularly on social 

media in different cultural settings. 
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Chapter I: Introduction 

The nature, pattern, intensity, and rapidity of communication in contemporary 

postmodern society have assumed a unique dimension with the emergence of social media. Not 

only has human communication, both at interpersonal and mass level, become much more rapid, 

but the interactivity that characterizes it is spectacular. Dwyer, Hiltz, and Widmeyer (2008) 

noted that social media have simplified communication by integrating digital communication and 

publishing, supporting an individual’s construction of their digital identity and providing a 

single-point access to various communication tools, thus enabling communication across time 

and space. Social media also extended human communication in terms of reasons and motives 

for which contemporary human beings communicate with each other. As Dwyer et al. (2008) 

stated, people use social media for more intensive interaction and for creating enduring 

relationships. 

The use of social media has become very popular across the world, including developing 

countries, specifically on the African continent. The use of social media has continued to grow at 

a steady rate with countries like Nigeria, Ghana, and Uganda adopting the new technology. 

According to Ephraim (2014), Africa is increasingly gaining prominence in the sphere of social 

networking, with the rising numbers of Facebook, Twitter, and Instagram users. According to the 

Nigerian telecommunications regulator Nigerian Communications Commission (NCC), as of 

February 2016, Nigeria (Africa’s most populous country with over 170 million people) had 16 

million monthly active social media users. Social media are increasingly becoming mainstream, 

serving as important tools for facilitating interpersonal communication, business, and educational 

activities. Qualitative analyses of relevant secondary data showed that youth aged between 13 

and 30 years constitute Africa’s largest users of social media (2000). According to research 
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statistics from techtalkafrica (2016), Nigeria also has the highest rate of mobile and Internet 

penetration in Africa. As of mid-2012, the number of mobile lines in use in Nigeria stood at 100 

million. Another statistic released by the NCC in 2013 indicated that active mobile subscribers in 

the country increased by almost 11 million, making a total of 110.3 million. 

Marwick (2010) observed that the emergence of social media, just like any other 

emergent aspect of popular culture, was accompanied with a mix of utopian and dystopian views 

of its impact. One of the dystopian views is the concern over the rapid extinction of privacy 

among the heavy users of social media through voluntary self-disclosure of their personal details 

and private lives. This is consciously or unconsciously entrenched in the use of social media 

through the practices Marwick (2010) called self-branding and life streaming. According to 

Marwick (2010), these cultural practices are popularized with social media for achieving 

authenticity and self-promotion. In addition, Marwick (2010) noted that social media have turned  

contemporary generations into marketers, who market and brand themselves for social 

acceptance, fame, and status. In other words, they become microcelebrities. Social media 

platforms allow everyday people to update their daily activities through daily live streaming, 

enabling people to carefully construct a public version of themselves. Thus, in an attempt to 

attain ascribed celebrity status through social media, individual users willingly and carefully 

expose things about themselves in a way that less is often hidden about their lives. They open up 

their frailties and personal trauma. Marwick (2010) points to the complications of this strategic 

openness that defines digital culture, not because it has led to more publicizing of formerly 

private aspects of peoples’ lives but instead because that greater openness is undergirded by 

often unquestioned neoliberal logic and market forces. That is, people expose selective aspects of 

their lives on social media not solely to bond and connect with others; instead, social media is 
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often a space where that selective exposure is more about creating status that can equate to value 

in the marketplace. Indeed, motivations for self-disclosure among Nigerian women, as it was 

found and discussed in the subsequent chapters of this study’s report, relate to their desire to gain 

social relevance and acceptance among their peers, creating a sort of cultural capital for them 

within their social networks. 

Moreover, as boyd (2014) suggested, parents and adults are now much more worried 

about the insidious and wild images youth post online, including immodest and indecent 

pictures. Although boyd (2014) believed that all these fears are just too simplistic, it is a reality 

that adults found it hard to believe that youth, particularly young women are prone to self-

disclosure and rampant personal privacy violation (Ephraim, 2013). So, literature on self-

disclosure has confirmed that women or females were found to be generally more willing to 

reveal personal information more often than men (Dindia & Allen, 1992; Parker & Parrott, 

1995). This is despite all the settings on social media that can enable them to keep a bit of their 

privacy. As previously mentioned, some young women upload their personal details on their 

profiles on Facebook. Such personal details include name, address, age, date of birth, and phone 

number. They reveal intimate stories of their lives on their personal blogs and live in a constant 

cyberspace by uploading the pictures of their daily activities on Instagram. Paradoxically, all of 

this private information being displayed carelessly or unconsciously on social media can be 

digitally stored and therefore are persistent, replicable, scalable, and searchable as well as 

shareable (boyd, 2010; Papacharissi & Gibson, 2011). It seems many women compromise their 

privacy with the use of social media even though every individual, irrespective of gender, 

experiences the pull and push to reveal private information about themselves (Altman & Taylor, 

1973; Laurenceau, Barrett, & Pietromonaco 1998; Parker & Parrott, 1995). Meanwhile, as 
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Barnes (2006) suggested, it is expected that people who are concerned with their privacy will not 

be as carefree in their use of social media. 

Self-disclosure on social media may however be subjected to what Petronio (2002) called 

turbulence when it gets to the unintended audience. In referring to the situation whereby 

information on social media is made accessible to the public or audiences that are not even 

intended, boyd (2010) uses the term “collapsed contexts,” which describes how multiple 

audiences, even unintended ones, often get to see the information of social media users. The 

concern is about the consequences of self-disclosure and the prevailing attitude of willful 

compromise of personal privacy. This phenomenon has also become a trend among Nigerians, as 

it is established in the findings of this study. Even though many empirical studies have confirmed 

that social media users generally consider protection of their privacy to be important, they rarely 

allow their privacy concerns to affect their online behavior (Acquisti & Gross, 2006; Barnes, 

2006; boyd & Hargittai, 2010; Debatin et al., 2009; Tufekci, 2008; Yao et al., 2007; Yao & 

Zhang, 2008; Youn & Hall, 2008). This is what Barnes (2006) called the privacy paradox. 

Because literature on self-disclosure has confirmed that women were found to be 

generally more willing to reveal personal information more often than men (Parker & Parrott, 

1995), this study will be more focused on how the communication behaviors of self-disclosure 

play out distinctively among Nigerian women. As the existing literature has established, 

communication behaviors among women, particularly in relation to self-disclosure, extend to 

casual information to known persons (Dindia & Allen, 1992), as well as revealing private 

information regarding intimate feelings and experiences to strangers (Derlega, Durham, Gockel 

& Holis, 1981; Morgan, 1976). This study investigated if and how these communication 

behaviors apply to Nigerian women in their use of social media.  
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More than 50 years ago, Jourard and Lasakow (1958) researched topic-based factors in 

self-disclosure and identified various subject areas of self-disclosure including attitudes and 

opinions, tastes and interests, work or studies, money and personality, and body. In the 1970s, 

Wheeless and Grotz’s (1978) work identified various dimensions of self-disclosure to include 

intended disclosure, amount of disclosure, positive or negative disclosure, control of depth in 

disclosure, honesty and accuracy in disclosure. This study investigates whether these same 

dimensions of self-disclosure represent the motivations and dimensions of self-disclosure among 

Nigerian women in their use of social media. 

Indeed, various studies have been conducted on self-disclosure on social media in the 

United States, involving a representative majority of American participants (Acquisti & Gross, 

2006; Fogel, Lenhart, & Fox, 2006; Nehmad, 2009; Qian & Scott, 2007; Tufekci, 2008; Viegas, 

2005). However, the findings of these studies cannot be generalized to all self-disclosing 

behavior on social media across cultures and nations because of the different foci and wide 

variance of results. Therefore, there is a need to limit these forms of study to a particular 

environment, and this is the justification for the interest in Nigerian women’s use of social media 

and their pattern and motivation for self-disclosure on the platforms. After all, Nigeria is the 

seventh most populous country in the world; as a point of comparison, the United States is the 

third. This study aims to provide answers to the perplexing questions of how and why Nigerian 

women disclose or do not disclose their private and intimate information in their use of social 

media. The study aims to answer the following questions: 

RQ1: What sorts of patterns are revealed in the use of social media among Nigerian 

university women? 

RQ2: How much do they disclose on social media? 
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RQ3: What factors influence or predict their level of self-disclosure? 

This study will contribute to the body of knowledge on self-disclosure particularly on 

social media in different cultural settings. Although there is a growing body of literature on the 

phenomenon of self-disclosure among youth, this study enhances both the scope and context of 

self-disclosure in social media. Focusing on Nigerian women, this study adds new knowledge, as 

it provides the extent to which Nigerian women may or may not have been consumed by the 

pattern of the use of social media, particularly in regard to self-disclosure on social media. This 

will establish a clear understanding of the intercultural differences in the use of social media by 

Nigerian women. Indeed, women in Nigerian universities were chosen for this study because the 

majority of them constitute the age group that uses social media the most. 
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Chapter II: Review of Literature 

The advent and increased use of social media altered individuals’ privacy behaviors in 

that it violates their rights and makes them less concerned about their privacy.  Considering the 

attractive features of social media, like social interactions and interconnectedness, many people, 

including women, increasingly subscribe to the use of the platforms because the functionality of 

social media depends on users’ self-disclosure activities.  The characteristics of social media, 

therefore, motivate people in contemporary times to intentionally and unconsciously self-

disclose their information online. Thus, women, in particular, have been found to exhibit 

contradicting privacy behaviors that disagree with the concerns that people traditionally have for 

their privacy. Researchers have described this phenomenon as the “privacy paradox” (Barnes, 

2006; Debatin et al., 2009; Tufekci, 2008). The motivations or reasons for the privacy paradox 

include the need to sustain relationships and manage one’s image, which many decades ago 

Goffman (1959) referred to as self-presentation. Thus, this study investigated the extent to which 

Nigerian women in universities self-disclose on social media, what motivates them and the 

extent to which they control their online behaviors. All these concepts form the core of the 

literature review in this section. 

The emergence of social media can be regarded as the climax to the prediction of a 

Canadian scholar more than 50 years ago. McLuhan (1964) predicted that the world would one 

day become a global village. He envisioned that there would be a time when the media of 

communication would significantly determine how people lived. His idea of technological 

determinism was premised on his provocative assertion that the “medium is the message,” 

meaning that the media would extend our experiences and senses and would create new patterns 

of thought and behavior. With the emergence of social media as part of Web 2.0, the nature, 



 

 
 

8 

pattern, intensity, and rapidity of communication in contemporary postmodern society has 

assumed a unique dimension consistent with what was predicted by McLuhan (1964). As Dwyer 

et al. (2008) noted, social media have simplified communication by integrating digital 

communication and publishing, supporting an individual’s construction of their digital identity, 

and providing single-point access to various communication tools, thus, enabling communication 

across time and space. Social media have also extended human communication in terms of 

reason and motives for which contemporary human beings communicate with each other. As 

Dwyer et al. (2008) stated, people now use social media for more intensive interaction and for 

creating enduring relationships. People use social media to create and sustain relationships by 

seeking friends online, promoting their identities to gain more friends, cement relationships, and 

connect with actual and cyber relations through constant information flow. 

Social media have made social connections more robust and have exposed individuals to 

a wider variety of ideas and worldviews in comparison to traditional media. Thus, people are 

exposed to many more ideas than they would be when situated in a single geographic location. 

The online social network is one that extends the human nervous system and fosters the 

formation of a global village. Consequently, an intellectual worldview shift can occur as people 

become more aware of global issues. As McLuhan (1964) noted: 

Today, after more than a century of electric technology, we have extended our central 

nervous system itself in a global embrace, abolishing both space and time as far as our 

planet is concerned. Rapidly, we approach the final phase of the extension of man—

technological simulation of consciousness, when the creative process of knowing will be 

collectively and corporately extended to the whole of human society, much as we have 

already extended our senses and our nerves by the various media. (p. 9) 
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Even though McLuhan (1964) was optimistic that the new media would unite the world, 

the rate of abuse and the unregulated ways of using media have been a cause for great concern, 

McLuhan believed that social media would bring human beings together again, and they would 

think the same, speak the same language, and understand one another with a striking result; thus, 

causing unity and peace in the world. It was thought by McLuhan that this technological 

development in media of communication would bring about a “Pentecostal condition of universal 

understanding and unity” (p. 295). However, this is not the case; his utopian vision is a mirage. 

In 1970, Mumford criticized McLuhan’s “trancelike vaticinations” of the global village 

as a total cultural dissolution, noting that immediate interconnection on a worldwide basis does 

not necessarily mean a less trivial or parochial personality. In fact, Mumford (1970) observed 

that “the lifting of restrictions upon close human intercourse” (p. 234) had been dangerous; it 

increased frictions and mobilized warlike mass reactions. As the technical gains consolidated 

more disruption, antagonisms, collective massacre, trivialization of important issues, destruction 

of privacy, and propaganda skirmishes have become more flagrant in glocalized contexts.i So, if 

Mumford’s (1971) idea is extended, new media are a big source of problems in modern 

communication processes. New media allow a return to “Babel, a return to schizophrenic state of 

living” (Mumford, 1970, p. 297). This is the reason Turkle (2011) specifically noted that 

although digital connections may offer the illusion of companionship, they are dangerous in 

themselves. Although social networking sites allow human beings to be tethered to one another, 

they also allow them to hide from one another. They feel connected, but still feel lonely. “As we 

distribute ourselves, we may abandon ourselves” (Turkle, 2011, p. 295).  
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Privacy 

One of the elements of discontent that social media has brought to how we manage 

communication is the remarkable change in how people perceive privacy. With social media, 

what was considered private some years ago is no longer sacred (Walter, 2011). Concern for 

privacy does not translate into caution for self-disclosure online (Joinson, Houghton, Vasalou, & 

Marder, 2011). Thus, discontent in the use of social media has also manifested in the work of 

Barnes (2006) and her aforementioned recognition of the privacy paradox. 

Westin (1967), a political scientist and lawyer, defined privacy as “the claim of 

individuals, groups or institutions to determine for themselves when, how, and to what extent 

information about them is communicated to others” (p. 5). Moreover, Westin (1967) considered 

privacy as “the voluntary and temporary withdrawal of a person from the general society through 

physical and psychological means” (p. 7). On the other hand, Altman (1975), a social and 

environmental psychologist, considered privacy as “the selective control of access to the self” (p. 

24). This implies that it is up to the individual to decide who has access and what others know 

about them (Altman, 1975). Westin’s conceptualization of privacy may then be interpreted to 

mean keeping ones’ secrets totally from others while Altman’s idea gives an impression that 

individuals define what others can know about their private information   Altman’s definition 

also suggested that an individual’s ability to control information about oneself varies based on 

individual needs, desires, and psychological make-up.  So, privacy is a complex concept that is 

dynamic in meanings and values and peculiar to individuals (Solove, 2008). How privacy is 

defined by a person has everything to do with their individual values, cultures, meanings, and 

perceptions (Brown & Muchira, 2004; Moore, 1990; Osmandemirbas & Halimedemirkan, 2000). 

The definition of privacy, therefore, varies based on individual characteristics, including age, 
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gender, economic reality, education, and individual cultural backgrounds (Altman, 1977; Newell, 

1998). Traditionally, safeguarding human autonomy is the basic reason for desiring privacy by 

individuals. Therefore, losing privacy can be perceived as an extremely threatening experience 

(Walter, 2011). For example, a person whose health status is leaked by a doctor to the public will 

likely feel threatened and traumatized. 

Recently, the perception of privacy has changed people’s fundamental need for privacy 

(Paparcharsal & Gibson, 2011). In other words, the need for privacy today is constrained by self-

disclosure, which is ironically also a powerful mechanism of social interaction (Altman, 1976). 

Too much or too little self-disclosure, like losing privacy of solitude, personal space, and 

intimacy with friends and families, can make or mar social functioning and psychological well-

being. Just as people need to self-disclose for bonding with others and for receiving social 

support, they also need to limit their self-disclosure so as to not cause unnecessary mental and 

physical risk to themselves (Walter, 2011). According to Walter (2011), striking the right 

balance between creating private space and allowing for self-disclosure is a complex task, 

particularly with the emergence of social media that have the capacity to expose user’s 

communication and make it accessible to a vast number of people, thereby making them 

vulnerable, as Turkle (2011) earlier noted. 

Striking the right balance is usually difficult, but Petronio (2002) provides a valuable 

insight in understanding interpersonal communication on social media (Margulis, 2011). For 

Petronio (2002), privacy boundaries range from complete openness to closedness. The author’s 

theory of Communication Privacy Management (CPMT) posits that the use of privacy rules 

helps individuals to determine how much information is revealed and what information is 

concealed. CPMT assumes that people self-determine to disclose personal information after 
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weighing the risks and benefits based on their cultural expectations. From these propositions, 

privacy is, therefore, an individual right to self-determine openness and accessibility of a third 

party to personal space or information. It means that individuals own certain private information, 

and they have the right and discretion to decide who can have access or co-own such 

information. Privacy also means that individuals have the tendency to disclose their private 

information to others, but the right to do that exclusively belongs to the individuals.  The 

implication then is that immediately when we voluntarily share our private information with 

others, we are obliged to put down some rules or strategies to control the flow of such 

information.   

Self-Disclosure 

Self-disclosure is what individuals reveal about themselves to others, including feelings, 

thoughts, and experiences (Derlega et al., 1981). Self-disclosure is a regular occurrence in a 

communication process (Cozby, 1973; Petronio, 2002; Wheeless, 1976). Jourard (1971) defined 

self-disclosure as “the act of revealing personal information to others” (p. 2). It is an intentional 

act typically communicated through verbal behaviors describing the person and their experiences 

and feelings (Chelune, 1975). In Wheeless and Grotz’s (1976) definition, self-disclosure is ‘‘any 

message about the self that a person communicates to another’’ (p. 338). Indeed, self-disclosure 

is a pervasive communication phenomenon that is now heightening what is called the “privacy 

paradox” (Barnes, 2006). By this, it means that people in contemporary times have less concern 

about what is considered private to them, and they have great inclination and motivation to 

disclose or share their private information with others with little or no caution. This inclination is 

contradictory to the assumption of the communication privacy management theory that 
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individuals guide the ownership of their private information and that they follow certain rules 

with which they control and manage the flow and access to their private information.  

The question for communication scholars has always been why self-disclosure is so 

imperative to human communication habits, particularly now that the human race is experiencing 

a growth in communication technologies. Tardy and Dindia (2006) provided an answer by noting 

that self-disclosure is often used strategically to regulate the development of a relationship. This 

is supported by Altman and Taylor (1977) in their theory of social penetration. According to 

Tardy and Dindia (2006), self-disclosure is a social means of developing relationships. 

Therefore, from the social penetration perspective, self-disclosure is a requirement for any social 

relationship (Altman & Taylor, 1973; Laurenceau et al., 1998). As relationships become more 

intimate and stable over time, relational partners self-disclose more personal information about 

their real self to the other person (Lujan & Nobis, 2016).  

Invariably, decisions about what to disclose, how much to disclose, and to whom to 

disclose are motivated by various reasons or factors. Tardy and Dindia (2006) identified the 

following variables or factors facilitating self-disclosure in personal relationships: gender, 

reciprocity, liking or affection, trust, and requests for disclosures. Self-disclosure decisions are 

guided by what Altman (1975) called a complex dialectics of openness–closedness, as well as 

the tension of public and private personal management (Westin, 1967), which, as mentioned, is 

heightening the paradox of privacy. This is what Petronio (2002) referred to as the private-public 

dialectical assumption, meaning individuals experience a sort of push and pull to reveal and 

conceal their private information.  So, as individuals wish to reveal their private information to 

others in order to achieve certain goals, they, are at the same time conscious and careful in 

revealing such information because of the risks associated with self-disclosure, especially on 
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social media. This is to say that although disclosure fulfills fundamental needs for social 

connectedness and belonging and is intrinsically rewarding (Tamir & Mitchell, 2012), it goes 

with some risks like exposing oneself to dangers. (Basarova & Choi, 2014, p. 5). 

There are always dialectics or contradictions in self-disclosure decisions. As an 

individual tries to gain certain rewards in self-disclosing, such an individual must also be ready 

to take or suffer some risks (Petronio, 2002). Such risks, as established in the findings of this 

study, include exposure to dangers of kidnappers and diabolical people as well a total loss of 

control on one’s private information. Pearce and Sharp (1973) noted that one way of avoiding 

risks of self-disclosure and at the same time maximizing its benefits is to define a boundary of 

self-disclosure that is strictly controlled by certain rules, Basarova and Choi (2014) identified 

five basic categories of social rewards individuals hope to gain through self-disclosure: (a) social 

validation, (b) self-expression, (c) relational development, (d) identity clarification. Social 

validation and identity clarification confirm one’s position and self-concept in the society; self-

expression manages one’s image; and relational development allows for growth of dyadic 

relationships. 

Forms/Breadth of Self-Disclosure. Cross-cultural studies have found cultural 

differences in topics of self-disclosure (Cahn, 1984; Gudykunst & Nishida, 1983). Jourard and 

Lasakow (1958) conducted a landmark study that established the main topics on which people 

self-disclose personal information, including attitudes and opinions; tastes and interests; work or 

studies; money; personality; and body. Supporting Jourard and Lasakow’s (1958) work is 

Wheeless and Grotz’s (1978) work that identified various dimensions of self-disclosure as 

mentioned earlier. According to Wheeless and Grotz, self-disclosure is revealing to others any 
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message about self, and such messages may be about one’s family, lifestyle and/or biographical 

data.   

Depth of Self-Disclosure. As earlier mentioned, the growth in the technologies of 

communication since the 20th century has increased concern about the consequences (or risk 

ratio) of self-disclosure. This is because social media are intensifying what Jourard (1974) called 

broadcast, rather than dyadic self-disclosure. While Jourard (1974) was not talking about social 

media, the author’s idea about broadcast and dyadic self-disclosure relate to the phenomenon and 

opportunities provided by social media today. 

Social media come with a characteristic that intensifies what Marwick and boyd (2011) 

called “collapsed contexts,” the state in which communication on social media is often visible to 

audiences not intended by the source. This stems from social media allowing for data 

permanence, communal visibility of social information and communication, message editability, 

and associations of access between individuals, as well as between a message and its creator. 

Self-disclosed information on social media is persistent, replicable, scalable, searchable, and 

shareable (boyd, 2008; Papacharissi & Gibson, 2011). Taddicken (2014) identified four different 

forms of self-disclosure when it comes to quality and access to understand the complication of 

self-disclosure on social media. The four forms are (a) self-disclosure of personal facts, (b) self-

disclosure of sensitive information, (c) self-disclosure with access to the public, and (d) self-

disclosure with access to specific groups. Personal facts refer to information such as age, gender, 

home address, and phone numbers. Sensitive information means expressive information relating 

to one’s experiences, trauma, and joy.  
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Privacy Paradox and Self-Disclosure on Social Media 

Self-disclosure on social media platforms has often been treated as a conception of risks 

and beneficial communication activity (Altman & Taylor, 1973; Blank, Bolsover, & Dubois, 

2014; Petronio, 2002) necessary for the development of online social ties and interconnectedness 

with other online users. Despite social media users’ concerns for privacy and protection of 

personal information, research has often revealed the discrepancy between privacy concerns and 

users’ privacy behavior. This discrepancy is termed privacy paradox, as mentioned earlier 

(Barnes, 2006; Blank et al., 2014; Stutzman & Kramer-Duffield, 2010; Yu, 2016). 

The literature has established that social media users are more likely to disclose 

information about their lives, friends, and other people, whether they are using the media or 

speaking to another person face to face (Acquisti and Gross, 2006). Though there has been little 

research on the types of information online users share, one study by Christofides et al. (2009) 

about the use of Facebook among students in some parts of the US showed that Facebook users 

self-disclose information about their relationship statuses, birthdays, and email addresses to an 

average of 297 friends on the social network. Acquisti and Gross (2005) also noted that most 

Facebook users disclosed their real names, professions, and photo images of their selves on 

social media platforms. On the other hand, Stutzman et al. (2010) found that the types of 

information users disclose online depends on the strength or weakness of the social ties between 

the information owner and others. The author reported that most people disclose personal 

information about themselves to those with whom they have close relationships. 

Similarly, in boyd’s (2011) interviews with young Canadian and American social media 

users on privacy behaviors, the researcher found that there is a lack of trust in social media that 

dictates the nature of what and how much they share online. Respondents also noted that trust 
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informs their decisions to disclose fabricated information about self on social media. Elder, 

Yarrison, and Long (2015) asserted that the concept of trust in the issue of privacy is built around 

personal characteristics in the sense that individuals uniquely determine the level of trust they 

have in others and in the type of social media they use. Thus, when a person has trust in other 

people and in a social site, disclosing personal information is perceived as safe. 

Conversely, Waters and Ackerman (2011) found that half of social media users decided 

not to engage in complete disclosure of personal information due to perceived risks associated 

with disclosure. Meanwhile, many users also disclosed information based on the social value and 

gratification associated with disclosure beyond perceived risks. In the same vein, Yu (2016) 

surveyed perceived privacy risk concern and self-disclosure among 131 African American 

college students in the United States and found the degree to which the privacy paradox existed 

among those users. The result showed that African American college students have fears of 

privacy risks and know that it is unsafe to publish personal information online. Still, they engage 

in self-disclosure activities such as posting photos, videos, and sharing their locations on social 

media. 

Motivations for Self-Disclosure 

Motivations are the factors that drive or stimulate one’s actions. A study that investigated 

the roles of individual motivation, privacy concern, trust, and perceived risk on information 

disclosure behavior of online users among Malaysian youths indicated that perceived benefits 

and trust of social media influence users’ disclosure of personal information. While privacy risks 

and privacy concerns surprisingly have no association with online users’ information disclosure 

behaviors. For example, when users provide their real names, they will be easy to locate on 

social media by friends and peers and be acknowledged as a genuine person. Such self-disclosure 
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also helped users easily to connect and interact with other users (Aditiawarman, Ahlan, Hussein, 

Mohamed, Karim &, Salleh 2012). 

Examining users’ motivation for self-disclosure, an international study among 

Andalusians (who live in the southern region of Spain) by Colás, González, and Pablos (2013), 

indicated that young people’s online privacy behavior is motivated by factors such as self-

identity, self-confidence, social compensation, and social environment. Similarly, Lee, Im, and 

Taylor (2008) explored bloggers’ motives in Korea and identified seven motives that influence 

online users’ voluntary disclosure: self-presentation, relationship management, keeping up with 

friends, entertainment, sharing information, information storage, and showing off. The first 

motivation of bloggers depicts that they use social media to present themselves in a favorable 

way to the public. This is also called impression management, and it is consistent with 

Goffman’s (1959) idea of the public self. Consequently, users voluntarily disclose personal 

information to build positive identity and public self. According to Acquisti, Brandimarte, and 

Loewenstein’s (2015) study, online users’ self-disclosure behavior is influenced by situations. 

For example, individuals will be more relaxed disclosing about themselves to others in the 

corridor of their dormitory, whereas they might be wary of saying much about themselves while 

in the pub or on the public platforms of social media. Lee et al. (2008) discovered further 

positive consequences of users’ self-disclosure acts as effective relationship management and as 

an opportunity to relieve stress and boredom. 

Notably, Waters and Ackerman (2011) further applied Lee et al.’s (2008) seven motives 

(self-presentation, relational management, keeping up with trends, information storage, 

information sharing, entertainment, and showing off) of blogging to Facebook users’ motivation 

for self-disclosure and found that only four out of the seven function as motives that influence 



 

 
 

19 

users’ self-disclosure of private information online: for entertainment, to store meaningful 

personal information, to keep up with the social trends, and to show off their popularity to one 

another. The literature has shown the role of demographic variables (most frequently, gender) on 

users’ online privacy behaviors (Stutzman et al., 2010; Waters & Ackerman, 2011).  Stutzman et 

al. (2010) measured the roles of gender, race, and school year on users’ online privacy behaviors 

in Chapel Hill, North Carolina, and found gender as the most significant variable that influences 

users’ privacy behaviors. The result also showed that 63% of all the respondents maintain a 

public profile on social media while only 37% use “Friends only” privacy setting. In the same 

vein, many of the participants show some privacy unawareness, like not knowing how to remove 

tagged posts, or photographs from their profiles and how to use  privacy settings generally 

(Strater & Richter, 2007).  

Similarly, boyd (2011) conducted A Longitudinal Study of Social Media Privacy 

Behavior over a period of two years (2009–2011) and found that respondents’ privacy concerns 

and lack of trust in social media sites increased significantly in relation to gender while users’ 

disclosure of personal information and willingness for social interconnectedness decreased 

significantly. This could mean that more female users of social media tend to have more trust in 

social media than male users. This is echoed by the level of trust some Nigerian women have in 

the popular Facebook forum called “FIN.” According to Williams (2016), many Nigerian women 

expats are members of this forum, where women freely disclose personal traumas and 

experiences, seek support with a great trust that what they disclose or discuss on the forum is 

protected, get free legal advice and help, and help women get out of abusive relationships. 

Furthermore, research on privacy concern has shown that though privacy concern is influenced 
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by online users’ experiences and cultural differences, there is little or no association between 

users’ concern for privacy and information disclosure on social media (Taddicken, 2013). 

Nigeria and Privacy 

The issue of privacy in Nigeria is governed by social norms that are very strict, and are 

expected not to be violated (Azeez, 2010). One of the norms is that one does not just open up to 

strangers until a level of intimacy is created. This Nigerian social norm is in line with Taylor and 

Altman’s (1987) propositions and onion analogy, which is discussed briefly in the subsequent 

section. Somebody who opens up quickly without caution is considered a rash and indiscreet 

person (Azeez, 2010). Although cultural practices among all tribes in Nigeria encourage 

friendliness and hospitability, violation of the expectations of being discreet and cautious in 

conversations with strangers is highly condemned and repulsive. Thus, the privacy of individuals 

is highly valued among Nigerian people. However, with social media, individuals in Nigeria, just 

like in any other contemporary society, tend to reveal more than they normally would. 

In Nigeria, the notion and discourses about most women are that they are considered 

loose and garrulous (Azeez, 2010). They are seen culturally as emotional and therefore 

indiscriminate in what they tell people about themselves, particularly what they tell about each 

other’s privacy and experiences. So, inordinate amounts of self-disclosure is a characteristic that 

has been associated stereotypically with women in Nigeria. It is believed that they are prone to 

saying too much about themselves and about their joy, sufferings, and experiences to their 

counterparts.  

Social Media and its Use by Nigerian Women 

The rise in the use of mobile phones in Nigeria has led correspondingly to an increase in 

Internet access, which is facilitated by the emergence and popularity of smartphones. An article 
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in United Nations Online Renewal Magazine (2010) revealed that whenever Africans go online, 

for the most part with their mobile phones, they spend much of their time on social media 

platforms. This is particularly a phenomenon in Nigeria among young adults (Nwogbo, 2012).  

As Idakwo (2011) noted, a survey of social media use among Nigerian youths revealed that 58% 

of them use social networks for posting messages and chatting, 12% for updating their messages 

and statuses, 12% for posting and viewing pictures with 4% for promoting business. In a 24-hour 

period, 39% of Nigerian youths spend at least an hour, 33% two hours, 18% between three and 

five hours, and 4% spend up to nine hours on Facebook. It is believed that, out of the millions of 

smartphone users in the country, 65% are youths (Nwogbo, 2012). 

As illustrated by Oyewole (2012), it is no longer uncommon to see “numerous youths 

clinging passionately to their communications gadgets, some laughing, while some have a 

business-like look on their face” on the streets of Lagos, one of Africa’s most densely populated 

cities. Kuss and Griffiths (2011) believed that the appeal of social media is seductive to young 

people and that their activities on social media could be potentially addictive and dangerous. Just 

like in many other contemporary societies, social media provide social networking sites that 

enable Nigerian women to interact with their friends based on their shared interests. As Olowu 

and Seri (2012) noted, “Social media allow Nigerian youths to construct a public or semipublic 

profile within a bounded system, articulate a list of other users with whom they have a 

connection and view and traverse their list of connections and those made by others within the 

system” (p. 6). Seri (2002) supported the observation that social media, as a form of new media, 

have the indescribable power to influence, connect, and mobilize youths in Nigeria. 

Studies have confirmed that Nigerian youths, both males and females, just like their 

counterparts around the world, are fond of using social media (Nwogbo, 2012; Oyewole, 2012). 
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Unfortunately, the usage seems to have potential negative impacts on their lives. For example, 

Idakwo (2011) confirmed that schoolwork and social interaction have been affected by the use of 

social media by Nigerian youths. According to the author, undergraduates spend more time on 

Facebook, Twitter, and other social networks through smartphones than the time they spend on 

their studies. As Idakwo (2011) asserted, many youths cannot go for two to three hours without 

checking and updating their profiles on their social networks even when it is to the detriment of 

other activities, such as educational and career pursuit. The Pew Internet and American Life 

project in 2007 found that 79% of young adults could not tear themselves away from the use of 

social networks and had to update and view their profiles daily (Lenhart & Madden, 2007). Bello 

(2012) observes that if the “obsession” is left unchecked, it could further affect an already 

collapsing education system in Nigeria. Olowu and Seri’s (2012) agreed: 

Youths in Nigeria are spending too much time on social networking sites at the detriment 

of other necessary things such as their studies. Youths’ use of these social networking 

sites even points towards addiction. They have made social media their top priority and 

continue to need more usage to feel satisfied. (p. 13) 

Perhaps it is as a result of the great concern about Nigerian youth’s presumed addiction to 

social media, as well as the pattern in which they use social media negatively that the Nigerian 

government proposed a bill meant to curtail or control the use of social media by Nigerian 

youths. The bill was written in 2015 to censor the contents of what all Nigerians social media 

users can post or share online which generated a lot of public outcry. The bill sponsored by 

Senator Bala Na-Allah from Kebbi in the Northern part of the country was ultimately rejected by  

National House of Assembly (This Day, 2016). 
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Theoretical Framework 

This study utilized Altman and Taylor’s (1987) Social Penetration Theory and Petronio’s 

Communication Privacy Management Theory as its framework. 

Social Penetration Theory. Altman and Taylor’s (1987) social penetration theory states 

that relationships begin and deepen through self-disclosure and proposes that individuals move 

through relational stages of varying breadth and depth as information is exchanged. The theory 

specified that human beings create and maintain relationships among themselves, but the process 

of creating and maintaining a relationship goes through sequential stages as such relationships 

develop (Miller, 2002). As the theorists noted, creating and maintaining relationships among 

human beings goes through four stages, which are the orientation stage, explorative affective 

exchange stage, affective stage, and stable exchange. At the orientation stage of creating a 

relationship, individuals are cautious and tentative in their interactions and these interactions are 

ruled by social conventions and formulas. 

At the explorative affective exchange stage, individuals get more comfortable with 

strangers and are more relaxed to share more intimate information than is permitted by social 

rules to share at the orientation stage. At the next stage, many barriers to openness to each other 

are removed and a great deal of open and intimate exchange occurs. This is the stage where a 

romantic relationship could be created and cemented. Finally, stable exchange is characterized 

by continued openness and richness in interaction (Miller, 2002). Altman, Vinsel, and Brown 

(1981) summarized the process of creating and maintaining a relationship through the social 

penetration perspective by noting that: 

This aspect of the theory assumes a directional and cumulative quality of the 

social penetration process. It is directional in stating that relationship growth 
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proceeds towards greater mutual openness. It is cumulative in presupposing that 

exchange at more superficial levels of personality occurs before interaction 

takes place at more intimate levels. (p. 109) 

This observation tends to explain the linearity of the process of creating a relationship, and the 

same process, as Altman and Taylor (1977) established, is followed when people dissolve 

relationship among themselves. The main assumption of this theory, therefore, is that 

“relationships develop as overt, interpersonal behaviors move from the superficial to the 

intimate, and the most central of these behaviors is communication” (Miller, 2002, p. 155). 

Thus, communication shifts as relationships move through different stages of intimacy, 

and Altman and Taylor (1987) used the metaphor/analogy of an onion to describe how 

communication shifts along the stages. The onion model is a template for describing an 

expanding relationship between various concepts. The deeper you cut through the onion, the 

more tasty or smelly or painful it is to bear. Altman and Taylor (1973) believe that each belief 

and opinion is layered around and within the individual. The metaphor emphasizes the notion 

that as the relationship develops, individuals tend to increase the depth of their communication 

and what they disclose about themselves to the other. This is when people move toward the inner 

surface of the onion. Likewise, they increase the breadth of the topics they communicate or share 

with others as their relationships with others develop and increase. This is when more surface 

area of the onion is explored. The proposition resulting from this metaphor is that relationships 

develop between people as they tell more about themselves to one another (breadth) and as they 

share more intimate information about themselves among one another (depth). As much as this 

theory is suited to interpersonal relationships, its relevance to this study is rooted in its 
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explication of the dynamism of self-disclosure. In other words, it is through self-disclosure that 

relationships move through the sequential stages of orientation to stable exchange. 

One major concept of the social penetration theory that is critical to this study is the 

concept of reciprocity, which suggests that self-disclosure on social media is enhanced through 

reciprocal exchange. It is assumed that youths are emboldened to share intimate information on 

social media because they are fed with intimate secrets of others they relate to on social media. 

This notion connects to another concept of the theory that is also pertinent to this study, the 

concept of social exchange. The concept of social exchange underlies the proposition of the 

social penetration theory. By this concept, the theory suggested that people keep relationships 

based on their assessment of the cost and reward associated with keeping the relationship. 

Therefore, self-disclosure is sustained in a relationship if the cost of revealing oneself to another 

is compensated for by the reward of reciprocal revelation from the other person (Thibau & 

Kelley, 1959). 

The objective of using this theory as a framework for this study is to examine its 

relevance to self-disclosure on social media. As recently posited by Panos (2014), and as noted 

earlier in this chapter, social media seem to have transformed our understanding and attitudes 

toward what counts as private and personal information in communication as people now tend to 

share regular updates about their daily activities and plans on social media without having to 

follow the cautions and sequential stages highlighted by the social penetration theory. With this, 

the author propounded the model of interpersonal communication that suggested that individuals 

can prevent or let loose disclosure of personal and private information to others at any stage of 

relationship building. It is assumed that youths, Nigerian youths specifically, are cautious on the 
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extent to which they self-disclose on social media, given the fact that they are aware of the 

privacy settings built into the social media. 

Communication Privacy Management (CPMT). Social penetration theory is used as 

the framework of this study and complemented by Petronio’s (2002) CPMT. According to 

Petronio (2002), The theory is based on a “rule-based management system,” where individuals 

sort of create themselves. To Petronio, rules are extremely useful and valuable to this theory of 

self-disclosure because they concretely show how individuals regulate and subsequently 

coordinate their privacy boundaries with other people (Petronio and Altman 2002). Also, as 

Braithwaite and Schrodt (2015), stated, CPMT is a communication-theory-based approach that 

helps in the understanding of the way individuals “regulate revealing and concealing.” 

Accordingly, the theory proposes that 

1. Private information is defined based on its ownership. When people believe that 

information is private (personal and peculiar to their being) they regard it as private. 

2. Because people believe private information belongs to them (they own it), they believe 

they have the right to control the distribution of such information. 

3. People develop privacy rules (based on personal criteria important to them) to control the 

flow of their private information. Privacy rules are individual and dependent on 

individual cultural values, needs, motivations, orientations, costs–benefits analysis, and 

contextual impact (Margulis, 2011). 

4. Once the information owner shares his private information with another person, this 

person (the receiver) becomes a co-owner of that information. Thus, the co-owner has a 

responsibility to control the distribution of the information with the original owner. 
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5. Once the information is co-owned, the original owner and co-owner “negotiate” the 

privacy rule for a third party or further distribution of the information (Margulis, 2011; 

Petronio & Reierson, 2009). 

From the propositions of the theory, privacy is an individual right to self-determine openness and 

accessibility of a third party to personal space or information. The proposition of the theory, 

which posits that self-disclosure is based on individual risks–benefits analysis, supports Altman 

and Taylor’s idea in social penetration. 

In addition, the theory posits that self-disclosure and privacy are culturally oriented and 

determined. It, however, emphasizes further privacy regulation management noted earlier by 

Altman (1975). Accordingly, individuals create their privacy rules to coordinate social 

interactions and manage the flow (output and input) of personal information during online 

communications. People control their boundaries through privacy rules that determine what 

information goes out (disclose), to whom, and for what purpose. Similarly, individuals 

coordinate privacy rules between themselves and the person they disclose to as a form of 

controlling their privacy. Margulis (2011) stated that privacy rules are negotiated between the 

original owner of the information and the co-owner to determine permeability, co-ownership 

responsibilities, and linkage rules. The use of privacy settings on social media can also be 

likened to privacy rules to manage the flow of information and determine who becomes co-

owners of the information. On Facebook, for example, privacy settings enable users to restrict 

who sees what users share (posts), access their social profiles, (in terms of pictures, videos, and 

general content on the timeline), view their locations, and co-publish information with them by 

tagging them. 
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Appraisal  

The review of literature in this chapter has established that individuals, in contemporary 

times, are inclined to use social media for different purposes ranging from connection, seeking 

information to relaxation.  Furthermore, the concern people have for their privacy is no longer as 

serious as it used to be, especially with the advent of social media. Social media are therefore 

motivating people to self-disclose their private information online with less concern, and caution.  

This is not to say that people are not aware of the risks inherent in online self-disclosure, but 

social media attractiveness or pull tend to override their awareness of the risks involved in online 

self-disclosure. 

Meanwhile, differences in cultural values in different societies portend some forms of 

variations in the concern for privacy and the extent to which people of different cultural 

backgrounds self-disclose on social media.  In other words, there is marked variations in the 

depth and breadth of self-disclosure among people of different societies. So, many people, in 

spite of privacy paradox, still exert some control on what they reveal to others through social 

media. 

As it is established in the next chapter, Nigerian women are very cautious in what and 

how they self-disclose on social media. This confirms that Nigerian society still greatly values 

privacy, and some cultural factors motivate women in the society to protect ownership of their 

private information and control their online self-disclosure through some rules.   

The immediate chapter that follows discusses the method used for the study while   

subsequent chapters present the findings, analysis of  the findings of the study and 

recommendations for further study. 
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Chapter III: Methods and Procedure	

The study utilized content analysis of Facebook pages and Focus Group 

Discussions (FGD), which were conducted in a Nigerian university located in the North Central 

region of Nigeria. According to the National University Commission in Nigeria (NUC), as of 

2016, North Nigerian University (NNU) has a total of 45,579 students (51% males and 49% 

females) and 3,000 staff members. There are 5% international students, mostly from other West 

African countries, particularly the Republic of Benin and Senegal. The school’s internalization 

policy revolves around providing language immersion and financial support to students from 

West African francophone countries. NNU has 15 faculties or schools with 60 departments, with 

undergraduate degrees in civil engineering, health education, mass communication, 

biochemistry, economics, pharmacy, medicine, and common law among others. The 

undergraduate degree runs from three to six years, depending on entry qualifications and degree 

requirements. NUC reports that there are also 70 master’s degree programs (including 

communication), as well as 45 doctoral programs. The graduation rate has been about 90% for 

the past six years. Approximately 20,000 students live on campus while the rest of the population 

lives in the surrounding apartments outside campus.  

NNU was chosen as the site for this study because of its geographic location, student 

population, academic reputation, student diversity, and perceived researcher safety. Research 

participants were recruited from the School of Communication and Information Sciences, where 

the researcher received approval from the school administration before conducting the study. 

Departments in the School of Communication and Information Sciences include mass 

communication, computer science, library and information, telecommunication science, and 



 

 
 

30 

information and communication science. All participants were from one of these departments, 

since it was a welcoming environment for a Nigerian-born U.S. researcher and because the 

research is focused on communication. NNU does not have an equivalent of an Institutional 

Review Board (IRB), therefore, the IRB from the researcher’s U.S. American university 

approved the study to be conducted with the approval letter from the research site.  

Qualitative Methods 

Qualitative methods were used for this study because of the rich and exploratory nature 

of the methodology. According to Mack, Woodsong, McQueen, Guest and Namey (2005) 

qualitative methods help to engage with participants, and provide details beyond a simple “yes” 

or “no.” The methods also provide flexibility, as it helped the researcher probe participants 

further to get specific details on the research topic. Unlike the structured method of quantitative 

research that limits participants’ responses, qualitative research is a less formal method that gives 

the participants the opportunity to provide insights into the problem. The semi-structured nature 

of qualitative research lends well to in-depth interviewing and focus groups.  

Leung (2015) explained that since qualitative studies are specifically meant to study a 

specific phenomenon in a certain population, generalizability of findings from a qualitative 

research is usually not expected. The research usually involves a small sample; therefore findings 

cannot necessarily be generalized which could be a perceived weakness. Atieno (2009) stated, 

“The main disadvantage of qualitative approaches to corpus analysis is that their findings cannot 

be extended to wider populations…” (p.5). But, in reality, using qualitative approach for this 

study allows the researcher to focus or concentrate on a specific group of people as a case study 

which provides understanding of complex situations and behavior. The findings can then be 

taken out for further study in terms of how one can extend the research to a larger population. 
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Focus groups are a powerful way to extract data regarding the cultural norms of a group 

(Mack et al., 2005). Additionally, Kitzinger (1995) stated that engaging in focus group groups 

can help participants explore and spell out their opinions in ways that one-on-one in-depth 

interviews would not allow. Learning about people’s lived experiences is part of the objective of 

this study, hence the need for a focus group discussion (FGD). Another rationale for using FGD 

is what Kelly (2015) described as participant’s opportunity to make clarification and modify 

their views through discussion and importantly challenge with other participants (as cited in 

Stage & Manning, 2015). 

All four sessions of the FGD were conducted at a broadcast studio on the campus of 

NNU, with each of the sessions consisting of five students. Participants who met the required 

criteria (female, undergraduate, active on Facebook, 18-26 years old, fluent in English) were 

encouraged through fliers (see Appendix A) and word of mouth to contact the researcher by 

phone or email. The researcher then set up a time and day for the focus group sessions. Everyone 

was given an informed consent form (see Appendix B) at their focus group session. The form 

included specific details about the study as well as participant’s rights. Before the interview 

began, participants all gave consent to be audio recorded. The students were encouraged to 

participate to the extent they felt comfortable, and were told that they could leave the interview 

room at anytime. All participants were assured that they would be given pseudonyms to protect 

their identities in any write-ups of the data.  

Focus Groups. The longest of the four focus group interview lasted 67 minutes, while 

the shortest interview lasted 38 minutes. The average amount of time was 52 minutes. The focus 

groups were conducted in English, the official language of Nigeria. During the interviews, the 

researcher asked participants several questions (see Appendix C) to help understand the 
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communication behavior among the Nigerian women in relation to self-disclosure in their use of 

social media. Participants were asked to describe how they use social media and their 

motivations for doing so; their patterns of social media use, which is operationalized as the rate 

at which Nigerian women use social media; and the perceived benefits they derive from the use 

of social media. Other questions included the breadth and depth of self-disclosure on social 

media and why they do or do not self-disclose. Field notes were taken during the interview and 

the dialogue of the interviews were later fully transcribed and coded by the researcher. Direct 

quotes from participants FGD response were left as is. Few edits were made to fix grammatical 

errors or misspellings of words from the FB posts for easy understanding. Other responses were 

paraphrased to avoid repetition. Participants received a total of $5 (₦990 in Nigerian currency) 

after the interview for transportation reimbursement.  

Content Analysis. Additionally, 10 out of the 20 participants volunteered for a content 

analysis of their social media posts on Facebook. According to Mayring (2000), qualitative 

content analysis can be conducted on any sort of recorded communication, (i.e., a transcript of a 

conversation, a piece of literature or social media postings). Content analysis is a kind of 

information processing in which communication content is transformed through objective and 

systematic application of categorization rules (Paisley, 1969). In Dörnyei’s (2007) words, the 

author posited that qualitative content analysis, compared to quantitative content analysis, is 

referred to as “latent level analysis, because it concerns a second-level, interpretative analysis of 

the underlying deeper meaning of the data” (p. 246). Just as the case of this study, the content 

analysis method was used as a second method besides the focus group interviews, which is a step 

further to learn about more details. The reason for using two types of data (referred to as 

triangulation) in this study was to produce better understanding using two different types of data.  
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Triangulation. According to Yeasmin and Rahman (2012), triangulation is a process of 

verification that expands validity by incorporating various viewpoints. The reason for using both 

FGD and content analysis in this study was not just to cross-validate but also to produce better 

understandings of the participants by using two different data sets. Triangulation helps reduce 

any form of weakness or intrinsic biases that can come when only one type of data is considered. 

Another important reason triangulation was used for this study is because focus group interviews 

have been criticized for not efficiently covering maximum depth on a given issue. According to 

Writing (2016) there is the possibility that respondents may not express their honest opinions 

during focus group interviews, especially when respondents feel that their thoughts oppose the 

views of another respondent. 

The qualitative content analysis adopted in this study therefore involved identifying the 

various categories of themes in the various posts and comments on social media that related to 

self-disclosure and concerns for privacy online. The aim was to interpret and make inferences 

from the themes. The Facebook posts were monitored for a period of one week in late August 

2016. This timeline enabled the researcher to understand the topics and depth and breadth of 

participants’ self-disclosure on social media as well as their concern for privacy. Content 

analysis allows researchers the ability to understand social reality in a subjective, yet scientific 

manner and to explore the meanings underlying physical messages (Kaid, 1989; Patton, 2002; 

Zhang & Wildenmuth, 2009).  

Nearly all participants agreed on the informed consent forms to allow the researcher to 

add them as a friend on Facebook, but only 13 (a little more than half) of the women actually 

accepted the researcher’s friend request. All 13 were active users of Facebook who posted 

numerous photos, school related news, some private information, about seven inspirational 
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quotes etc. on a regular basis. Three out of the 13 participants unfriended the researcher within 

24 hours of accepting the friend request, before the conclusion of the week of observation. The 

remaining 10 unfriended her within nine days after the conclusion of the week of observation. 

Five participants also gave the researcher access to be added to a closed group where they posted 

information for a specific audience and not to the public. The closed group is a private Facebook 

page made up of about 100 Nigerian women who attend universities within the country. The 

group is referred to as a  “safe zone” for members to freely express themselves regarding any 

issue that might be bothering them. Only the five participants’ posts were monitored in the 

group. 

Recruitment. Twenty Nigerian women from seven tribes were participants of this study 

regarding self-disclosure on social media. They were recruited in two ways. First, research fliers 

(see Appendix A) were posted on approved bulletin boards throughout the campus, and some 

faculty members also handed them out to students. Interested participants who met the criteria 

contacted the researcher through email and phone calls; some mentioned their friends told them 

about the social media study. Since FGD is a qualitative method, all female participants were 

drawn purposively from different departments in the School of Communication and Information 

Sciences for heterogeneity. The reason for this is to have diverse groups; participants were 

heterogeneous in terms of their departments within the university, religion and cultural 

background, as to have different views or opinions on the research topic for deeper 

understanding or knowledge.  

Saturation 

Saturation is the point in data collection process when more data will not necessarily lead 

to more new information (Mason, 2010).  As Fusch and Ness (2015) noted, “Data saturation is 
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reached when there is enough information to replicate the study, when the ability to obtain 

additional new information has been attained, and when further coding is no longer feasible” (p. 

1408). Saturation it is judged more by the depth of the informants/participants (Burmeister & 

Aitken, 2012).  

In focus group discussions like the ones that were employed for this study, it is expected 

that as soon as the researcher exhausts all perspectives from the diverse groups, saturation has 

been reached. Specifically, it was planned at the beginning of this thesis to carry out five sessions 

of heterogeneous groups of Nigerian university women to collect necessary information on the 

main themes. However, only four sessions were eventually conducted because by the time the 

third session was conducted, participants had begun to repeat the same information and opinion 

that had been expressed earlier in previous sessions. Thus, the researcher stopped at the fourth 

session because no more new information was emerging.       

Coding 

The coding of the focus groups data for this study was carried out using the grounded 

theory approach, or emergent approach. According to Bernad (2002), the grounded theory 

approach is a “technique for identifying categories and concepts that emerge from the text and 

linking the concepts into substantive and formal theories” (p. 443). Specifically, in this study, 

selective coding was used. Selective coding is the process of selecting the core category, which 

is the central issue or focus, and then systematically relating it to other categories, validating 

those relationships, and filling in the categories that need further refinement and development 

(Strauss & Corbin, 1990).  

Four major themes (or central categories) were manually coded: (a) patterns of social 

media use amongst Nigerian university women, (b) depth of self-disclosure on social media, (c) 



 

 
 

36 

factors predicting level of self-disclosure, (d) use of privacy settings. The above themes were 

further broken into the following sub themes: patterns of social media use: (perceived benefits 

for the use of social media), depth self-disclosure on social media: (level and concerns of self-

disclosure, and motivations of self-disclosure on social media), factors predicting level of self-

disclosure: (monitoring parents, cultural beliefs, coding and tagging), and use of privacy settings. 

Both the findings from the focus group interviews and Facebook posts were brought together in 

the findings and analysis by placing side by side participants’ views for rich, thick data and 

better understanding. 

Demographics of the Participants  

The mean age of the 20 participants was 23 years of age. They were involved in a variety of 

relationship types; nine were in a relationship or dating; seven were married; and four were 

single. All participants were Black females from one or more of the 250 ethnic groups in Nigeria. 

About one-third of the participants identified as Igbo (30%), one of the largest ethnic groups in 

the country. Most Igbo identify as Christians, and they are a crucial part in the country’s oil trade 

in Southeast region (World Atlas 2016). Another one-third of the research participants identified 

as Yoruba (30%), another major ethnic group in Nigeria located in the Southwest region. 

According to Chigozie (2016), the Yoruba tribes are highly involved in arts, beadwork, 

metalwork, weaving, and spectacular bronze sculptures mostly made to represent the heads of 

rulers and gods.  

Twenty percent of the informants identified as Hausa, a tribe that mostly occupies towns and 

villages found in the Northern part of Nigeria. They are recognized for majorly practicing Islam 

religion and have huge presence in the Nigerian politics since independence in 1960 (World 

Atlas 2016). About 10% identified as Igala, a tribe linked to the Yorubas, Igbos, and Fulanis. 
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They are fishers and farmers. Some of the informants were Ijaw (5%). The Ijaw are mostly found 

in the Niger Delta area, which also is one of Nigeria’s most oil-rich. Reports have it that they are 

mostly Christians, but some indigenes practice the archaic worship of water spirits. The rest of 

the participants were Tiv (5%), a minor ethnic group in Nigeria. They are mostly Christians, but 

some practice Islam. They have some unique culture and traditions including various ways they 

seal marriages, which ranges from marriage by capture or by purchase. 

Demographics of the Researcher 

The researcher is a female Nigerian-born U.S immigrant. She has a bachelor’s degree in 

communication from NNU where this study was conducted. She belongs to the Yoruba tribe that 

makes up 30% of the population of Nigeria and is an active user of Facebook, Twitter and 

Instagram. Participants shared how comfortable they were with the researcher being an alumnus 

of NNU and shared their future aspiration to get an advanced degree abroad. According to 

Dwyer and Buckle (2009), shared experiences allow researchers more acceptance by their 

participant. This acceptance makes participants more open with researchers, which brings more 

depth to the data gathered. 

In the next chapter, the voices of the participants will be presented.  
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Chapter IV: Findings 

The goal of this study was to investigate and explain the communication behavior among 

Nigerian female college students in relation to self-disclosure in their use of social media. 

Through focus group interviews and analysis of posts on the social media platform Facebook, the 

researcher examined how, why and to what degree the participants disclosed intimate 

information on social media platforms. The study aimed to provide answers to three research 

questions:  

RQ1: What sorts of patterns are revealed in the use of social media amongst Nigerian 

women enrolled in a university?  

RQ2: How much do the women disclose on social media?  

RQ3: What factors influence or predict their level of self-disclosure? 

The researcher discovered five major themes that will be explored in this chapter: (a) 

patterns of social media use amongst Nigerian university women, (b) depth of self-disclosure on 

social media, (c) factors predicting level of self-disclosure on social media (d) perceived benefits 

of social media and (e) awareness of dangers of self-disclosure on social media. In Chapter 4, 

these themes will be used to answer the posed research questions. The following are the findings 

from the focus group discussions (FGD) of all the participants and the Facebook posts (FB) of 

ten women who agreed to be observed.  

Patterns of Social Media Use Amongst Nigerian University Women 

The first research question was in regards to the patterns of social media use amongst the 

Nigerian university women in terms of the extent to which they use social media and how they 

use social media. The participants in this study (see Appendix D) established that the frequency 

of their use of social media was very high and that they used social media or social networking 
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platforms for different purposes. They used social media as a means of getting information, 

passing information and learning. They also used it to create and maintain relationship with 

others. There are some perceived benefits from using social media, including connectivity, 

entertainment and relaxation.  

Frequency of social media use. The participants in this study used social media 

everyday, albeit for different purposes. The women agreed during the FGD that each of them 

used social media on a daily basis. Twenty-six-year-old Elizabeth said social media is a huge 

part of her world and that she cannot do without using it everyday. Aminat also said that she 

used social media everyday to check for friends’ posts.  During the one-week observation period, 

most of the 10 women whose Facebook posts were monitored posted at least once every two 

days. While some posted in private groups, others posted publicly on their Facebook pages. The 

women also made comments on other users’ Facebook posts.  

How social media is used. During the FGD, the women mentioned that their social 

media use varies. They used social media for: (a) means of getting information, passing 

information and learning and (b) relationship creation and maintenance.  

Means of getting information, passing information and learning. For 23-year-old 

Victoria, she said that she used social media to share news about happenings in the country. One 

of her favorite topics was the fairly new president of Nigeria, whose administration brought 

about recession to the country. Similarly, Janet mostly goes online not only to share news, but 

also to get news about what is happening in the world. Habibat, a single mother, said during the 

FGD that she liked to share news with her friends: 

I comment on some other people’s pictures and sometimes I post quotes…share other 

people’s posts, comment. When I have important information to pass across maybe to my 
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friends, or something to share that interests me or I know it will benefit people, I share it. 

(Habibat, FGD) 

Habibat’s view about her use of social media was evidenced in some of her FB posts. She shared 

in a closed group about her late son and how some disappointments are blessings in disguise. A 

photo of a red envelope with a card inside accompanied the post. The single mother shared her 

story this way:  

I want to share a private victory with everyone. The goal is motivate anyone currently 

going through pain. Yesterday I saw my niece graduate with PH.D [sic] in public health; 

she currently works with children who have disabilities. My son died suddenly at the age 

of 6 years old. Before he died, he could not see, could not walk, and could not talk, no 

explanation from doctors as to what went wrong… It was a painful time in my life. I 

constantly asked why me. But then I moved beyond the hurt, and saw the deep meaning 

of the pain. Luke was one of the best things that have happened to me. His pain births my 

purpose. I was created by God to bring the best out of God's children. I do this through 

encouraging, inspiring and motivating. Yesterday my niece gave me this card. Luke 

inspired her to do what she is doing now. She even dedicated her dissertation to Luke's 

memory. Luke's life though spent in misery we did not understand, but has given birth to 

living a life of significance. (Habibat, FB) 

Other findings show that the participants used social media to share photos and 

information, as well as upcoming events. Bashirat, who is 26 years old and married, said that she 

used social media to share religious and motivational information. Additionally, some 

participants used social media to learn new things. Miriam believed that social media helped her 

learn from different perspectives and gain more business knowledge. She mentioned in the focus 
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group how she learned about running a small business by watching videos on Instagram and 

YouTube and used the new knowledge to start her own makeup business. Miriam’s Facebook 

page included several “after” photos of her smiling makeup clients. Similarly, Joy said she used 

social media to learn new fashion trends. She said she applied what she learns to the way she 

dresses daily. While Joy claims to use social media for learning fashion trends, during the one-

week that her Facebook posts was observed, she was more likely to use Facebook to celebrate 

her family. One post included her celebrating her son’s first Children’s Day, a school-free day 

dedicated to honoring children.  

Relationship creation and maintenance. A similar pattern in the use of social media was 

also found among participants who used social media to maintain relationships with friends and 

family members. Some of them do this by wishing friends and family members happy birthday. 

Miriam said she checks on friends’ pages to wish them happy birthday a day before their 

birthday because she preferred to be the first person to do so. Twenty-four-year-old Blessing also 

used social media to wish family and friends’ a happy birthday. During the one-week 

observation period by the researcher, Blessing shared a post about her spouse, praising him while 

celebrating his birthday on Facebook. She posted several photos of him and described him as 

always being there whenever she needed him, referring to him as “an amazing father,” “best 

lover,” and her “number one.” She wrote: “Happy birthday my darling husband” with the heart 

symbol (Blessing, FB). 

Besides wishing loved ones happy birthday, Temitope (who did not agree to have her FB 

posts monitored for this study) mentioned in the FGD that she used social media to check on her 

friends that lived far from her. She chatted with them and kept up with happenings in their lives. 

Dorcas said she that she also used social media mainly to sustain relationships. Twenty-six-year-
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old Juliana also used social media to interact with other people and to maintain relationships with 

them. “Social media is a form of interaction, interact with others” (Juliana FGD). Mariah used 

social media to help her know more about other people. “I get to know more people with social 

media, especially their secrets” (Mariah, FGD). Single 25-year-old Chioma added that she used 

social media to find new people with whom she can create relationships; she said she does this 

mostly by searching for people who have things that might interest her (i.e., alumni from her 

university, fashion icons and celebrities). 

Depth of Self-Disclosure on Social Media  

All the women who participated in this study confirmed during the focus group 

interviews that they were inclined to self-disclose, even when they do not necessarily plan to do 

so. Findings also showed that the women used various ways including coding (or vague posting) 

and tagging (posting photos of another person to give unclear impression of their relationship 

with the person) to protect their privacy whenever they disclose intimate information online. 

They had concerns about self-disclosure and purposively limited their level of online self-

disclosure. Whenever they did self-disclose, the women confirmed they were mostly motivated 

(by the need to inspire and gain trust) to do so. This explains why they use social media privacy 

settings (to choose who can see posts) to control their audience. 

Inclination to self-disclose. The study established that most of the Nigerian women in 

this study have an inclination to self-disclose on social media, even when they do not necessarily 

intend to do so. Nineteen-year-old Temitope stated during the FGD that all individuals using 

social media are inclined to share information about themselves on social media. She believed 

that without self-disclosure, there is no use for social media. Janet also felt that people are 

unconsciously inclined to disclose when they use social media. She said during the FGD that she 
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believed posting just a photo online is an inclination to disclose an event or a moment in one’s 

life.  

Chioma shared a related view on the way users are inclined to self-disclose on social 

media even when they do not intentionally plan to self-disclose. The 25-year-old stated that self-

disclosure still happens when they share a location or tag someone special, or just indirectly pass 

intimate information. Although Chioma’s Facebook page did not have a lot of posts during the 

one-week period observation, she directly shared a sexual fantasy in one of her posts in her FB 

closed group when she wrote: “I feel like having hot sex, very hot, right now” (Chioma, FB). 

In addition, participants confirmed that their audiences expect self-disclosure on social 

media platforms. Jennifer described her experience with an acquaintance that was always 

questioning her whenever she posts online. Jennifer said: “Anything I upload he always asks 

what happened? Why did it happen?” Jennifer said during the FGD that the acquaintance made 

her felt like she was under an obligation to disclose her information.  

Coding and tagging. The majority of the Nigerian university women interviewed for this 

study concurred that they try to avoid self-disclosure. Whenever they did reveal anything about 

their relationship or intimate information on social media, the women used coding and tagging to 

do so. Coding is indirectly sharing a message online using illustrations like a popular quote, 

abbreviations, photos or just a word to confuse their unintended audience. This is sometimes 

referred to as vaguebooking on Facebook. Chioma said this about coding and the social media 

platform Instagram: 

Instagram is just where people would just follow you. If you don’t follow back, they’ll 

still see things you upload. But you don’t know who is who, who is looking at you there, 

so everything you need to do you have to code. (Chioma, FGD) 
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The women did not want to be viewed as weak or vulnerable. So the few times they 

revealed or shared their traumas online, they also coded the information. Janet explained how she 

wrote “heartache” on her Facebook timeline when her boyfriend broke up with her. She said that 

she did not want to directly share the information. Eighteen-year-old Grace (who did not give 

agree to have her Facebook page monitored) also mentioned how she coded her sad moments by 

simply posting a photo with a quote that spoke to her current situation. She said no one ever 

thought it was how she felt at the moment.  

Bashirat agreed it is a good idea to code: She said: “Keep things to yourself! You don’t 

have to say everything. Be in your shell and if you have to come out don’t go out 

completely”(Bashirat, FGD). Even though she talked about keeping things to herself, her private 

group post revealed intimate information. Bashirat, 26 years old and married, posted about her 

fantasy for women to have multiple partners. 

Although those who have great concern for privacy also find self-disclosure on social 

media unavoidable, they consciously do it by using what the participants referred to as “tagging.” 

They tag by posting group photos when they are referring to one person and/or people purposely 

tagging photos with wrong names. Some of the participants mentioned that they tag close people 

just to show them they care without disclosing their level of relationship to the public. Bash 

explained tagging this way:  

I think I did it one time and it was just to make my friend happy. I just wanted the guy to 

be happy. …I was in a relationship with this guy, and I just decided to tag his surname to 

my name because I wanted to feel connected, and make him feel that I am proud of him. 

So it is just basically to make the other person happy. (Bash, FGD) 
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Twenty-four-year-old Aminat shared a post on her Facebook page during the observation period 

about her romantic partner and tagged about nine people, making it hard to know who among the 

nine people tagged is the partner. She wrote:  

I was sitting down minding my own business…The next thing I heard was 'you know I 

love you right?' that was hubby love speaking to me. It really warmed my heart, and for 

that, I rewarded him with a kiss. The man is good to me…(Aminat, FB) 

Twenty-four-year-old Blessing similarly wrote about her spouse on Facebook. She praised him 

while celebrating his birthday. She posted several group photos. It is hard to tell who the husband 

was as each face in the photo was tagged with his name. Blessing described her spouse as loving, 

dependable and reliable. She wrote that he was “an amazing father,” “best lover,” and her 

number one. She wrote: “Happy birthday my darling husband, great father and always there 

whenever I needed him” (Blessing, FB).  

Twenty-two year-old Miriam, who is in a relationship, celebrated the birth of her nephew 

accompanied with the newborn’s photo on her Facebook page. The post does not have the 

parents name or photo, but Miriam did tag a lot of people in the picture of the newborn. This 

purposely makes it hard to tell who the parents were. She wrote: “Here comes another Nephew 

[sic], Congratulations my brother, another baby in our family. Welcome baby boy, may your 

arrival bring forth joy, goodness and a positive turn for your parent” (Miriam, FB). 

Level and concerns of self-disclosure. The Nigerian college women interviewed for this 

study had great some concerns about when and how they self-disclose, and as a result limited 

their level of self-disclosure especially when it came to their romantic relationship. The women 

tended to provide fabricated information on their social media pages in order to protect their 

privacy.  
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Restriction on romantic relationships. The women rarely divulge any information about 

their romantic relationships online. Eighteen-year-old Grace, who was in a relationship at the 

time of the focus group interview said: “Even though my boyfriend told me to send relationship 

whatever on Facebook, I told him no, I don't want to be noticed. We don't know who is who. 

That is the problem” (Grace, FGD). Miriam, who is also in a relationship added to Grace’s view 

on relationships and why they should be kept off social media: “It could be that a girl or my 

friend is crushing on the guy I’m dating, and mistakenly I now tell you to see my boyfriend and 

we are friends, she will be looking for a way to destroy that relationship”(Miriam, FGD). Bash, 

24 years old and in relationship, supported the above views.  

You might be afraid of your family members, or cultist. You should be security 

conscious. She might be my friend, but I don't know if she loves me deeply the way I 

love her. I don't know what is running through her mind. She might do harm to me or it 

could be that she has been crushing on my guy. (Bash, FGD) 

Another reason the women said that they were concerned and kept their romantic relationships 

private is because disclosing their romantic relationships status online could lead to 

psychological trauma. This can happen when their relationship fails to work out and they are 

subjected to distressful questions that they might not want to answer.  

Fabricated profile information. Findings in this study showed that the women provided 

fabricated answers to profile questions such as name, relationship status, job title, and location. 

They do this because of their concerns for sharing personal information. Ruth mentioned that as 

an officer of a student organization on campus, she normally dressed formal to look professional. 

She also added “marketing manager” title to her Facebook basic information to make people 

believe she is actually working for a big organization. Ruth said during the FGD that she is not 



 

 
 

47 

the marketing manager of any company and whenever she is asked she just “goes on lying.” 

Additionally, Ruth’s name on Facebook is spelled completely different from the name she uses 

everyday. In one of Ruth’s Facebook posts during the observation period, the 25-year-old who is 

in a relationship, expressed her opinion about relationships by wishing she could be in an open 

relationship. It is hard to know whether those are her true feelings about her relationship. She 

maintained during the FGD that it is better to give fabricated information on social media for 

security reasons. 

It was also found that the women sometimes fabricate their relationships status to get 

back at the boyfriends that broke up with them and to protect themselves from harm. To the 

participants, that is a way of protecting themselves. Temitope, 19 years old and single, admitted 

that there had been times when she and her friends have fabricated their romantic relationship 

statuses to pretend like they were in new relationships to make their former partners jealous. The 

women further expressed their concerns about their privacy, saying that if they willingly tell their 

secrets to the public, anyone can use such information against them. Temitope mentioned for 

example how the fans of a popular Nigerian musician used some information he posted on 

Twitter several years back where he vowed he would never have a child outside wedlock which 

he eventually did. The women felt whatever they post online could then in turn be used against 

them in the future. 

Motivations for self-disclosure. The participants were mostly likely to self-disclose 

when they felt like they could inspire others or use self-disclosure to gain trust.  

Inspire others. Even though the participants were hesitant to self-disclose, they would do it if 

they thought they could inspire their social media followers. Twenty-four-year-old Bash 

explained: 



 

 
 

48 

Well, if I want to inspire someone, if I have gone through a phase and I have over come 

and I want to teach someone about it. Then I will tell them that you are in this boat, I was 

in it and this was how I scaled through this challenge. That is how I put personal stuff on 

social media. (Bash, FGD) 

Bash’s Facebook post about inspiration agreed with the same view she expressed during the 

FGD. She shared a post about her child that was born premature and had challenges 

academically, but later turned out great.  

Don't give up on any child! This is my second child, premature, stillbirth and meconium 

stained! Yet he survived. After two months, and two weeks in the incubator he was 

discharged and the real stress started. I was not too comfortable about his performance 

with his education in a high-class private school…It was painful at first but, to God be 

the glory he buckled up, and had double promotion…Don't give up on any child, pray 

and love them. (Bash, FB) 

During the one-week period observation period, 19-year-old Rukayat’s Facebook posts showed 

her sharing her joy of motherhood with her friends to inspire other mothers. She celebrated her 

daughter’s six-month birthday with lots of her photos. Rukayat described how her little daughter 

had changed her and her partner’s lives. She went on to share how she was not sure she could 

breastfeed her for six months, but was able to do so. She wrote: “Dear little Felicia, six months 

ago on a Tuesday like this you came into our world. Your smile lights up our life. In fact, 

everything about you lights up our life” (Rukayat, FB).  

 

During the focus group, Rukayat described how she was motivated to use her relative’s 

sickness and death to inspire. 
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Recently a relative died, due to sickle cell. So I put a poem and through that people knew. 

…They started asking me and were like sorry for the loss and all of that. So there’s that 

kind of information that I’m going through something, but I also want people to learn 

from what the disease is like. (Rukayat, FGD) 

Grace narrated her experience in inspiring others. She mentioned how she was optimistic 

even when things were financially tough for her and her brother and how she got financial help 

by landing a graphic design job.  

There was a time my brother was sick. We stayed together and we spent everything we 

had on food and drugs and we don’t have anything again. I woke up that morning very 

worried, and I was complaining to God. And then I realized that all that I had was 

dependent on God...There is a course we do called technical report writing, so we did 

annual general report and I did the graphic design for my group and we submitted. A girl 

called me, and asked if I designed it, I said yes and that’s how I got the deal to design 

hers. Then I was telling people online that when you trust in God, God doesn’t always 

make things happen the way you plan, but His own way. (Grace, FGD) 

In Chioma’s view, she shared motivational information and inspiration as well.  She said 

that like most of her friends, the information she shares is religious and included posting 

quotations from the Bible that would motivate and inspire others to read and know more about 

God. Chioma’s Facebook posts during the one-week observation period did not include any 

Biblical quotes. Rather, 25-year-old Chioma’s post to her closed group on Facebook had to do 

with sexual information and how she recently told her mother that she exploited men for her 

financial gains. 
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Trust. Moreover, some participants are motivated to self-disclose to gain other people’s 

trust. Eighteen-year-old Ngozi explained trust this way: 

I think the issue of self-disclosure enhances trust among some people. How can you say 

you are my friend on Facebook and you don’t post anything? You have only one picture. 

I will just say are you real or a ghost? I will just ask what is happening, or are you a 

human being? Do we have same interest? So we have to build trust. (Ngozi, FGD) 

Ngozi’s FB post showed her sharing intimate information about her sexual life and how she had 

sex with someone and never spoke with him afterwards. Sharing such intimate information could 

be her way of gaining other’s trust on social media.  

Twenty-four-year-old Bash said that at one point in time, she wanted to make her 

boyfriend happy and most importantly trust her. Bash did this adding his last name her 

boyfriend’s. She said it was important because he had doubts about if he was the only one she 

was in a romantic relationship with and she wanted him to gain his trust and show to the world 

that she was proud of him.  

Temitope mentioned how most Nigerian politicians has disclosed their personal 

information and share their life stories on different social media platforms to gain the trust of 

voters. She mentioned that their self-disclosed information normally circulated through online 

videos had influenced her decision to vote for them on several occasions because she saw them 

as trustworthy. 

Privacy and use of privacy settings. Many of the participants used privacy settings and 

other options on social media to protect their posts from people that were not meant to see them 

and to mitigate any effects or consequences of self-disclosure on social media. The women 
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would also employed Facebook closed or private groups and limited their audiences when they 

shared intimate information. 

Grace, who is 18 years old, said that she used Facebook privacy settings to limit the 

audience who could see her posts and photos. “Issue of self-disclosure is not a problem to me 

because you can self-disclose and prevent some people to see your information” (Grace, FGD). 

Others agreed that the privacy or security settings built in most social media platforms are 

effective. “It’s been useful. There was a page, a group recently, I didn't even know how they 

added me, I have to look for means to block that group, take myself off that group” (Dorcas, 

FGD). During the focus group, Juliana mentioned there is the Facebook setting that allowed 

users to choose the friends they would prefer to share their posts with. Maybe not so 

coincidentally, Juliana’s Facebook page was almost blank to the researcher for the one-week 

observation period. The only post that was observable to the researcher was a post that showed 

Juliana expressing her love for her spouse, which was accompanied with several photos of the 

happy couple.  

Other participant like Ruth believed Facebook privacy settings are useless. She 

mentioned during the FGD that aside from the public or private viewership, it is difficult to 

control those who add people to groups. Chioma also supported Ruth’s view and said during the 

FGD that Facebook privacy settings do not even exist. Some participants like Bashirat used the 

“block” privacy settings. She said during the FGD that she blocks people on Instagram and 

Whatsapp. 
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Factors Predicting Level of Self-Disclosure on Social Media 

The third research question of this study wishes to identify factors that influence the level 

of self-disclosure among Nigerian women on social media. Participants mentioned several 

factors that predicted their level of self-disclosure: (a) the parental factor and (b) cultural and 

religious factors.  

Parental factor. Since the women felt that there were many people including parents and 

relatives watching or monitoring their pages on social media, they revealed less. According to 

the women, the act of monitoring is a manifestation of the cultural norm of collectiveness that 

mandates everybody in Africa to correct children that are not even theirs.  

There’s this feeling of collectiveness within Nigerians that your father’s friend is as good 

as your father. So if your father can’t correct you, his friend will be able to correct you. 

So those kinds of things makes you put your basic things, your private lives in private 

because it’s not everything you would expose. (Jennifer, FGD) 

Additionally, parents who monitor their children’s social media might wonder why the women 

are in a relationship when they are supposed to be in school and concentrating on their studies. 

Joy, who is in a relationship, said: “It has to be book alone when you are in school” (Joy, FGD). 

Dorcas described her experience with her father regarding monitoring: “My dad sent a friend 

request to me; I denied the request. At a point, I was feeling bad and then I accepted” (Dorcas, 

FGD). Dorcas said that her father went through her FB pots and saw a particular young man 

whom the father thought appeared too often on Dorcas’s wall. Dorcas’s father then told her to 

un-friend the young man on Facebook. She said for that reason, she rarely posts. Ngozi, who 

belonged to a private FB group monitored for this study said that she also denied her father’s 
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friend request because she knew he will monitor her activity. Mariah also confirmed that parent’s 

interference took away her privacy.  

Sometimes, your family gets to interfere in your privacy. There are some things you don’t 

just want them to interfere but once they see it on Facebook, they will say, ‘Oh! This is 

happening.’ Sometimes, you might have forgotten that they are your friends on 

Facebook. And then you just post some guy and the next thing, they are coming to meet 

you at home and ask why did you post. Who is that guy? (Mariah, FGD) 

Victoria shared a similar view about parents and relatives monitoring their social media posts. 

“You have to be minimal of what you say. And you just can't say anything on social media 

because of your parents, uncle and other people that are also on social media. Looking- 

especially anything on relationship…” (Victoria, FGD) 

Cultural and religious factors. Other factors that were found to have great influence on 

the Nigerian women’s level of self-disclosure on social media were culture and religion. Both 

factor caused the women to limit the way they wear revealing clothes in the photos they posted 

online. Mariah stated in the FGD that what she posted online was determined by her religious 

and societal values. Another participant Dorcas also mentioned that some photos she and her 

friends posted online automatically attracted religious intervention. “There are some religious 

people on Facebook that when they see your pictures, they send a broadcast message that Jesus is 

coming soon” (Dorcas FGD). Dorcas further described that some dress might be too short for the 

society to accept when posted on social media. “Because this is an African setting and we 

believe girls should cover themselves. If you have to be indecently dressed, they will have 

something to say. People will even lash at you, the comment will be really bad…” (Dorcas, 

FGD). 
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Ruth also agreed with the views Dorcas expressed during the FGD. She said in Nigeria, 

the mentality is different: “It’s rigid in our country.”  

Perceived Benefits of Social Media  

There was perceived enjoyment, such as connectivity, entertainment, and relaxation that 

the Nigerian women derived from their use of social media platforms. Bashirat, who is 26-year-

old and married, stated during the FGD: “Sometimes when I’m probably feeling lonely or 

bored…I use it to make myself happy, maybe just to laugh at some posts or things that people 

upload” (Bashirat, FGD). Mariah enjoyed interacting with her friends. She said during the FGD: 

“To me, social media is a form of interaction, interact with others…” (Mariah FGD). Twenty-

four-year-old Aminat said that she also enjoyed being entertained on social media. “Social media 

is entertainment or just to get myself out of boredom.” (Aminat FGD). Additionally, Joy stated: 

“It’s just when I’m bored, I just go on Instagram to check on jokes and watch funny videos” 

(Joy, FGD).  

Blessing enjoyed many platforms of social media as a form of relaxation. She goes on 

Instagram to check photos and home videos, Facebook to keep up with friends, and Twitter to 

see what story those she follows posts. She believed that most of what is posted is not credible, 

but she enjoyed it anyway. Juliana’s perspective is much like Blessing’s cynical view regarding 

social media: “I use social media for relaxation sake. I don't use it for anything serious” (Juliana, 

FGD). The one-week observation of Juliana’s Facebook activity showed that she used the 

platform for more than relaxation. She also used it for self-disclosure. The 26-year-old praised 

her spouse with several photos of them together, calling him an angel.  

 Other perceived enjoyment described by the participants included keeping up with other 

people’s lives. This was especially true for teenagers in this study. Ngozi, who is 18-year-old and 
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single, said that she enjoyed using social media to keep up with people and events and mentioned 

that she derived a lot of benefits from “stalking guys that she is attracted to on Instagram” 

(Ngozi, FGD). She stated that the men are mostly out of the country but she stayed in touch with 

them by following them online.  

Mariah, who is 19 years old, also felt she knew what was going on in people’s lives by 

following their FB posts. She said: “I know more about people…like most people’s secrets” 

(Mariah, FGD). She described this as a good benefit for using social media. Another participant, 

Victoria said: “You can get to know what’s happening to people through Facebook—through 

what they post and through the information that you read” (Victoria, FGD). Victoria’s statement 

was supported with a Facebook post during the observation period, which made other users 

aware that she was celebrating her wedding anniversary. She provided a group wedding photos 

and the following text: 

Hurray! We Are One! When I try to imagine the perfect husband for me, the only picture 

that pops into my head is you. Being with you is one of my favorite things to do. You are 

just as special to me today as you were on our wedding day…(Victoria, FB) 

Awareness of Dangers of Self-Disclosure on Social Media  

Information from this study showed that the Nigerian university women believed that 

there were some dangers involved in self-disclosure on social media. They were convinced that 

when they publicly self-disclose online, they are risking their safety in terms of being vulnerable 

and accessible to whoever wanted to harm them. Some of the dangers the women believed to be 

involved in self-disclosing included (a) fear of envious and diabolical people and (b) fear of 

sexual predators and kidnappers. 
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Fear of envious and diabolical people. The Nigerian women in this study essentially are 

hesitant in self-disclosing much on social media because of their strong cultural belief in witches 

(evil people in the spiritual world) and diabolical people. They believed these people could be 

malicious and envious of what they self-disclose on the public forum on social media and 

thereby harm them. 

There is the cultural perspective; you know that Nigerians are religious and traditional. If 

you change my status from student to now working in Chevron U.K, people will say yes, 

she is now rich…Even my mom will tell you, is it everything you want people to know? 

Don’t post everything on Facebook. That belief that if you post these things on Facebook, 

something can happen to you. And evil people can do something bad to you. (Bash, 

FGD) 

Bash is not the only one who has this fear. Dorcas narrated during the FGD how hard it is for 

classmates to see the great events that are happening in her life. According to Dorcas, posting 

how successful she is on social media could make her friends jealous and even attempt to 

commit suicide due to unhappiness. 

Some participant disagreed with Dorcas, Bash and others that posting about success on 

social media even matters. They believed the diabolical or envious people are powerful enough 

that even without self-disclosure on social media, they can still harm individuals.  

It is my opinion that anybody who wants to monitor you will monitor whether via 

Facebook or not. These people we talk about are spiritual people. And they see things and 

if they are bent on monitoring anybody, they don’t need a Facebook account. (Janet, 

FGD) 
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 Dorcas maintained that unless the “evil people” see them as successful they would not bother 

anyone. Joy added her opinion in support of Dorcas during the FGD: “These supernatural people 

don’t bother when you are not progressing, it is when you are progressing they bother. So you 

have to avoid showing off yourself” (Joy, FGD).  

Blessing added that she feared the evil people and always believed they are everywhere 

and see everything.  

I’ve seen some people post a picture of when they were pregnant or traveling on 

Facebook…[I] am a Christian but somehow that cultural part of me is like you are not 

supposed to let everybody know that you are expecting a baby. Some people will go 

ahead and post that they are expecting their baby or traveling to London tomorrow and 

everybody already knows. And one thing about our culture is that you don’t let people 

know when you want to travel until you are there. (Blessing, FGD) 

Fear of sexual predators and kidnappers. Findings also showed that participants have 

self-awareness in the fear of falling victims to sexual predators or kidnappers online. Juliana 

believed people who post too much on social media are responsible for some of the bad 

occurrence that happened to them. She mentioned that people are interested in one’s privacy, 

including how rich her parents are (which could invite armed robbers or kidnappers) and how 

beautiful she is as a young woman only to prey on her. Habibat also believed that she is 

responsible for whatever happens to her due to posting half-naked photos online. “If a guy calls 

me or if anything happens then I called for it” (Habibat, FGD). She also believed that putting 

most information on Facebook attracts kidnappers. 

Twenty-three-year-old Victoria believed posting about her emotional state makes her an 

easy target for sexual predators. “People are out there to manipulate whatever situation you are 
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going through” (Victoria, FGD). Elizabeth said just any photo could make men stalk young 

women. “At times some people see your pictures and maybe your number is there, they start 

stalking you” (Elizabeth, FGD). Elizabeth narrated how people have approached her on 

Instagram to pose nude for some adult websites. “On Instagram, you’ll see some people tell 

you…I love your curves. Can I please put you on a particular page so that you’ll be meeting 

some men and they’ll be paying you?” (Elizabeth, FGD). She further said if care is not taken, 

some young women get lured eventually.  

Temitope and Ruth described their views on sexual predators and kidnappers 

respectively: “I also know of someone that was raped because she posted certain pictures on 

Facebook. Also one lady met a guy on Facebook and she was killed” (Temitope, FGD). Ruth 

said people who are wealthy and display their wealth on Facebook become easy targets for 

kidnappers: “We heard some cases of abduction and people demanding for money as ransom” 

(Ruth FGD). Ngozi mentioned during the FGD how some people joked about kidnapping one of 

her Facebook friends.  

There was a girl that put a picture of a Range Rover that her father just got for her. So 

some guys were commenting on her page, like oh it’s like your dad would have ransom 

money if we kidnap you…(Ngozi, FGD) 

The patterns of social media use amongst Nigerian university women, the depth of self-

disclosure on social media, factors predicting level of self-disclosure on social media, perceived 

benefits of social media, and awareness of dangers of self-disclosure on social media were all the 

major findings from the participants. They will be further interpreted and analyzed in the next 

chapter. 
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Chapter V: Discussion 

In this chapter, data collected from the participants in the focus group discussions and the 

content analysis of Facebook posts are analyzed, interpreted, and discussed. The analysis and 

discussion center on the three major themes that are derived from the study’s research questions.  

Each of the sections that follow represents the themes derived from the research questions of this 

study: 

RQ1: What sorts of patterns are revealed in the use of social media among Nigerian 

women?  

RQ2: How much do they disclose on the social media?  

RQ3: What factors influence or predict their level of self-disclosure?  

In order to provide the answers to these questions, a number of subsidiary questions were posed 

to the participants. Their responses were manually coded into similar themes and analyzed 

below. 

 To understand the motivation of Nigerian women’s social media use, the analysis seeks 

to uncover patterns in the data. In other words, the analysis in this chapter describes the 

frequency at which Nigerian women use social media, the extent to which they self-disclose their 

private information on social media, the motivations for self-disclosing on specific social media, 

and the perceived benefits derived from self-disclosing on social media. The discussion of all 

these themes centering on the study’s research questions is guided by and built around the 

theoretical framework/propositions of Altman and Taylor’s Social Penetration and Petronio’s 

Communication Privacy Management Theory. The theories provide basic assumptions on the 

dialectics in people’s tendency to reveal and conceal their private information from others in a 

way that suggests a cautious management or control of their privacy. Thus, this study endeavors 
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in its analysis to extend the discussion on the falsifiability or validation of the theories’ 

assumptions and propositions, especially in regards to self-disclosure and management of 

privacy on social media amongst the Nigerian women.   

Use of Social Media and Privacy Management amongst Nigerian Women 

Prior studies (Alabi, 2013; Adelola, Dawson, & Firat Batmaz, 2015; Idakwo, 2011) have 

found the extent of the use of social media among Nigerian women to be very high. All the 

women in this study used one social media or social networking platform on a daily basis. They 

used social media for getting and passing information, learning, and relationship creation and 

maintenance. According to Duggan, Ellison, Lampe, Lenhart, and Madded (2015), Facebook 

users’ frequency of use and engagement is very high. The women’s use of social media is also in 

line with the findings of Duggan et al. (2015) asserted in their Pew Research Center report in the 

U.S. on social media and mobile messaging that over 70% of Facebook users are on the platform 

daily. During the one-week observation period, most of the 10 women whose Facebook posts 

were monitored posted at least once every two days. The women in this study also have 

perceived benefits for using social media. They commented on other members’ posts and shared 

information about happenings in their lives. Duggan et al. (2015) also stated that 65% of 

Facebook users post or comment online and sometimes share personal information. This is in 

line with the private-public dialectical assumption of Petronio’s Communication Privacy 

Management Theory (CPMT) that individuals have the propensity for sharing certain private 

information about themselves to others, while also keeping a lot about themselves from others. 

Individual’s decision to share their private information with others, according to Altman and 

Taylor’s Social Penetration and Petronio’s CPMT, is usually based on cost and benefit analysis. 

Specifically, Social Penetration Theory assumes that individual will share their private 
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information with others in order to enhance their relationship and intimacy with others. This 

study also affirms this, revealing that Nigerian women share private information on social media 

for the purpose of establishing and maintaining intimacy and relationships.   

While more than 60% of the women who participated in this study said they posted in a 

private group forum, others posted publicly on their Facebook pages. Those who posted in 

private groups did so to protect their privacy as much as possible from family members or other 

acquaintances who could be monitoring their online activities. They wanted control of where and 

how their information gets distributed. This is in line with Margulis’s (2011) addition to 

Petronio’s theory of Communication Privacy Management. According to the theory, every 

individual has a right to certain information, which he or she exclusively owns, and the right to 

control which portion he or she wants to share with any other person, even though sometimes 

there can be turbulence (Petronio, 2002). Margulis (2011) stated that people develop privacy 

rules based on personal criteria important to them and use these rules to control the flow of their 

private information. Privacy rules for each individual depend on their cultural values, needs, 

motivations, orientations, cost-benefit analysis, and contextual impact. The women who 

belonged to a particular private Facebook group deliberately chose to post in this group in order 

to be able to control the flow of their intimate information, as suggested by Petronio’s (2002) 

CPMT.  However, the assumption of security is usually not real because sometimes turbulence 

occurs in the control and management of the privacy, even in private forums. For example, there 

was a case where some individual’s private information has been made public in another popular 

and bigger Facebook private page called FIN mentioned in the preceding chapter. The group 

admin subsequently blocked and ban from the group those involved in the leakage. Perhaps it is 
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as a result of their cautiousness in the face of possible turbulence that they fabricated profile and 

information on their social media pages, as some of them disclosed.  

Fabricated profile information.  Petronio’s (2002) observation in CPMT is that people 

believe private information belongs to them (they own it) and that they have the right to control 

the distribution of that kind of information. The university women in this study believed that 

their real age, name, location, and income were their own private information and therefore 

chose to not reveal the actual information to the public. Instead, they provided fabricated answers 

to profile questions.  

Twenty-five-year-old Ruth, who is an executive of a non-profit organization on campus, 

said she dressed formally to look professional, especially in her photos on Facebook. She also 

said she claimed the marketing manager title, which made people believe she was indeed 

working for a big organization. Besides the fabricated title, one of Ruth’s Facebook posts during 

the one-week observation period showed Ruth wishing to be in an open relationship. She said it 

was only a fantasy. The women further expressed their concerns about their privacy because of 

the fear that if they shared their secrets with the public, anyone could use such information 

against them. They protected themselves by whatever means possible and rarely disclosed 

intimate information. When they did, they presented themselves in a way that was acceptable to 

their society. These are all forms of controlling their self-disclosure and their self-image to other 

people. This is also a demonstration of Petronio’s dialectical assumption of the push-and-pull 

tendency to reveal and conceal private information to and from others. According to the women 

in this study, revealing too much on social media is too dangerous, which is why they were 

motivated to control and manage what they revealed on social media. Their concern about 

privacy and their cautious management of privacy, as proposed by CMPT, is indeed validated by 
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the revelation of the kingpin of a kidnapping gang that was recently captured in Nigeria. 

According to the Nigerian Vanguard Newspaper (2017) report, the majority of information that 

has been aiding his gang’s operations was obtained from their victims’ Facebook accounts. 

Although Sponcil and Gitimu (2013) asserted that social media users self-disclose 

personal information online to manage people’s perception and knowledge about them 

positively, they often suffer some backlash if they do not control what they post on social media. 

In the same vein, the Nigerian women in this study loved publicizing their photos, videos, and 

texts on social media to construct an impression before others, but as they disclosed in this study, 

not controlling their posts always led to calamity. The case of Cynthia, mentioned in Chapter 2, 

was constantly given as a reference point by the participants in this study.  

The women in this study said that they tried to put out information that would portray 

them in a positive way, while at the same time trying to keep the ownership of their information 

themselves. In fact, according to the women, keeping the ownership of their private information 

to themselves was also a way of portraying themselves as mature college students. The 

participants called some of these fabrications a way by which they “brand” themselves on social 

media. Ruth’s confession above about how she lied about her job title on Facebook is an 

example of self-branding on social media. Ruth and other women in the study said they felt it 

was necessary to brand themselves in a way they would be respected online. This relates to 

Marwick’s (2015) concept of self-presentation, where the author talked online performance, 

which involves deliberate and carefully formulated personas, which could be in different forms 

including text or video. Self-branding, as established in this study, is also a dimension of what 

Petronio (2002) calls catalyst criteria rules.  Most of the participants stated that they brand 
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themselves in a positive way so that others would view them as decent woman. This included the 

type of clothes they put on in the photos they shared online.  

On the other hand, Victoria said her Facebook page has her basic information, her school, 

and her email. Victoria’s opinion above and other similar ones fit into the findings of Stutzmann 

(2006) and Acquisti and Gross (2006). The participants in these authors’ studies only revealed 

their birthday, hometown, and email address without any intimate information. Ruth maintained 

during the FGD that it was better to give fabricated information on social media for security 

reasons. 

Aminat corroborated the issue of honesty on social media. She stated that she had 

claimed to be a student of a particular university on her Facebook page before she even gained 

admission. These sorts of fabrications are consistent with boyd’s (2011) observations about 

teenage social media users’ identity information on social media, which is often inaccurate. 

Presenting inaccurate information, according to the Nigerian women in this study and in line 

with Petronio, is a deliberate attempt to exert ones’ ownership and management of private 

information.   

Use of privacy settings. Private information ownership and control are not carried out by 

Nigerian women only through fabricated profiles. They also adopt other strategies and rules 

established in CPMT. One such strategy is the use of privacy settings on social media. As 

Krasnova et al. (2009) noted, privacy concerns are negatively related to self-disclosure. This 

explains why some of the Nigerian women in this study belonged to a private group on 

Facebook. Some of the women who used the private group to self-disclose believed that their 

information was secure. Some of the participants also used the privacy defaults on all social 

media platforms to mitigate any consequences of self-disclosure on social media and to limit 



 

 
 

65 

their audience when they shared posts. One of these privacy settings was choosing a specific 

audience on Facebook and blocking strangers on Instagram. Grace mentioned that she does not 

care about online self-disclosure because she prevents certain people from seeing the posts. This 

revelation is a validation of CPMT’s assumption that people tend to limit the number of online 

users who can be shareholders of their private information. The revelation is also a validation of 

Altman and Taylor’s (1973) assertion that human beings tend to disclose core private 

information to people with whom they have close intimacy. Social media is an open platform 

with collapsed publics with whom the Nigerian women in this study may not have deep 

relationships because they do not know who their genuine friends are. To safeguard the 

ownership of their private information and to control who co-owns their private information, 

they used privacy settings on social media.  

Indeed, some participants believed that the privacy or security settings built into most 

social media platforms are effective. Dorcas said during the FGD that the privacy settings have 

been useful so far; she has been able to block random groups that automatically added her. 

Juliana also described how Facebook allows users to choose the “only me” option whenever they 

post online. Participants like Bashirat used the “block” privacy settings on Instagram and 

Whatsapp to control her audience. Blessing said she rejected friend requests from strangers. 

Even when Blessing revealed intimate information about her life, she was sure that she was 

revealing it to those who are close to her and not to strangers.  

Although there are other settings on social media that allow users to obtain privacy in 

their online engagements, like what Marwick (2011) described as whitewalls (cleaning up 

information on one’s social media page daily), some participants said they practiced “post and 

delete,” where they clean up their posts after some time. Marwick (2011) also mentioned “social 
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steganography” (hiding of a secret message within an ordinary message), sub-tweeting 

(indicating to others something about a known person), and account deactivation. Achieving any 

of these require power, knowledge, and skills. These strategies are equivalent to coding and 

tagging, which the Nigerian women in this study have designed as strategies for self-disclosure 

online in order to mitigate the perceived risks and consequences of online self- disclosure. 

Marwick’s (2011) strategies and the strategies the Nigerian women in this study identified are all 

validation of the rules that Petronio (2002) assumes people use to control and manage their 

private information. 

The public-private dialectical assumption that there are usually pull-and-push tendencies 

for individuals to reveal and conceal certain private information about themselves is clearly 

validated by the participants in this study. As much as Nigerian women wish to reveal some 

information about themselves, they still have some reservations and therefore conceal some of 

their private information due to many social and cultural factors identified in this study. The push 

to reveal or self-disclose on social media is motivated by the benefits associated with online self-

disclosure. This corroborates Petronio’s (2002) concept of cost and reward and Altman and 

Taylor’s (1973) theories on privacy management and self-disclosure.  

 The assumption that individuals have the right to their private information and therefore 

can control or decide to whom they want to disclose such information is also clearly supported in 

this study. This is why participants said they adopted different strategies such as tagging and 

coding to control the flow of their private information on social media. This also relates to the 

boundary metaphor in Petronio’s theory. There is no doubt that Nigerian women monitor the 

boundary of their private information, and that they zealously guide their ownership of such 

information, as Petronio notes, but at the same time, they carefully share such information on 
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social media. Therefore, this study extensively validated the assumptions and proposition of 

CPMT, supporting its concepts in the dimensions peculiar to the Nigerian social-cultural 

environment.   

Depth of Self-Disclosure on Social Media: A Reassessment of Social Penetration Theory 

(SPT)  

According to the Social Penetration Theory (SPT), self-disclosure is a voluntary 

revelation of one’s private information to another person for the purpose of fostering the 

progression, development, and stability of relationships. But Altman and Taylor (1973) noted 

that there is the need to manage the revelation because as soon as private information is willingly 

divulged, it becomes a shared knowledge. This might then be the reason the Nigerian women in 

this study used various strategies such as coding and tagging to manage or control their self-

disclosure on social media. They knew that their followers on social media would like to know 

more about them in reciprocation to the private information that their followers have shared with 

them. In line with SPT, the natural tendency and desire to reciprocate followers’ revelations on 

social media lured many Nigerian women to self-disclose online, but they were nevertheless 

cautious of the dangers involved in online self-disclosure. According to them, this is why they 

used coding and tagging as strategies for controlling the extent to which they revealed their 

private information to their online followers.  This finding about the Nigerian women’s online 

self-disclosure also relates to what Altman and Taylor referred to as Privacy Regulation Theory.   

As discussed in the preceding chapter, coding also means not being explicit when self-disclosing 

so as to put the target public in the misty interpretation of what the communicator has in mind.  

To the participants, revealing unpleasant information, especially about their romantic 

relationships or traumas, could make them seem weak or vulnerable. Grace mentioned that she 
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coded her sad moments by simply posting a photo with a quote that spoke to her current 

situation, and she said no one ever thought it was how she felt at the moment. Chioma’s view 

about coding was that since social media is a platform for everyone, it has become hard to tell 

who people truly are online. For that reason, she said there is the need to code in every online 

activity. Chioma’s Facebook posts and activities gave clarity to her position above. Since she 

believed people were not what they seemed based on their social media posts, she preferred to 

share her thoughts with those she was sure she knew well enough by posting in her private 

group. This is again in support of SPT’s position that human beings have the tendency to 

disclose intimate information to people with whom they have stable and trusting relationships.  

In one of Chioma’s posts, she shared a sexual fantasy with her group members, saying she felt 

like having “hot sex.”  Chioma’s free expression above is in line with Eke et al.’s  (2014)  

position about self-expression. According to the authors, social networking platforms provide an 

environment for users to negotiate public life. The space for Chioma to self-express was her 

private Facebook group. It can then be assumed that she was expressing herself to her intimate 

friends and not mere acquaintances. This interpretation is in line with SPT’s proposition that 

relational partners disclose intimate and deep information such as sexual desires to each other 

only when their relationship has grown or moved from orientation stage into affective and stable 

stage – the core inside layers of an onion, which according to Altman and Taylor (1973), 

describes the deepest fear, hopes, values and perception of a person. Revealing sexual desires 

online, as exemplified by Chioma’s free expression, manifests what SPT calls the depth of self-

disclosure.   

Bashirat is on the same page as Chioma. She said it is better to keep things to oneself and 

not open up to other people online. Even as Bashirat gave this opinion about not being open, she 
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was open about her fantasy in one of her Facebook posts, wishing women could marry more than 

one spouse so that men too would understand how it feels to have a rival in marriage. Bashirat 

too must have assumed that she was expressing herself to people with whom she had developed a 

stable relationship, because according to SPT, her fantasy is an expressive thought that can only 

be revealed to people with whom you have developed a stable relationship.  

All these comments point to the concern Nigerian women have about their privacy, 

although the behaviors of a few of them, like Chioma and Bashirat, do not reflect this concern. 

This contradiction is what Barnes (2006) calls the privacy paradox. The Nigerian women in this 

study were really concerned about their privacy because of their social status and the discourses 

associated with them. In Nigeria, women are not supposed to be open about sex and their 

sexuality (Azeez, 2009). Even today, with the impact of globalization that has exposed many of 

the women to alternative discourses, a majority of them still discuss certain issues in their private 

context and not openly because they fear the stigmatization that might be associated with open 

discussion of such issues. This is why Nigerian women, as it was found in this study, code and 

tag while disclosing or discussing intimate issues on social media.  

Aminat stated during the FGD that it was important to code whenever she self-disclosed 

online. She shared a post on her Facebook page during the one-week observation period about 

her partner and tagged about nine people, making it hard to know who among the nine people 

tagged was her partner. Blessing similarly wrote about her spouse using the tagging strategy. She 

posted several group photos with different faces and described her spouse as loving, dependable, 

and reliable. It was hard to tell who her spouse was in the photos. This form of tagging was 

desirable to keep certain information the women disclosed to the public remain to some extent 

private. This was a strategy the women adopted to control, regulate and manage their private 
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information, as SPT and CPMT propose, and to mitigate the effect of the collapse context in 

which they communicate on social media.  

The reality of the collapsed context and publics in which social media engagements take 

place make it absolutely impossible to hide their engagement from unintended audiences, like 

their parents and other adults. Nevertheless, boyd (2014) noted that with the social media 

features of privacy settings that can allow teens to restrict their online engagements to those they 

have chosen as friends or to follow, they are able to switch context in the digital environment.  

As they switch social media environments with different norms, they act accordingly, 

maneuvering between different contexts that they have collectively built and socially constructed 

(boyd, 2014). The same could be said about the Nigerian women. Coding and tagging were some 

of the strategies with which the Nigerian women in this study maneuvered between private and 

public contexts. Coding and tagging, therefore, are also different dimensions of strategies with 

which people, according to Petronio and Altman and Taylor, control, regulate, and manage their 

private information on social media.   

The Nigerian women in this study did not divulge or self-disclose so much on social 

media due to overbearing monitoring from their parents or relatives. This reason fits well with 

boyd's (2011) position on the misunderstanding between teens and adults regarding the use of 

social media. According to boyd (2011), social media has added a new dimension to the battle 

over private space and personal expression. This is because parents and adults are now much 

more worried about the insidious and wild images and the excessive information that teens and 

youth post online. This is why parents snoop on their children’s social media engagements, 

which boyd (2011) considers a violation of social norms on privacy. 
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Jennifer, 19 and married, described the monitoring of not only parents but also relatives 

and family friends as too overbearing, therefore restricting Nigerian women from expressing or 

self-disclosing much on social media. Jennifer described this factor as a manifestation of the 

cultural norm that mandates everybody in Nigeria to correct children who are not even theirs. It 

is a norm of collectiveness, which she described as a great motivation for controlling other 

children’s private information on social media through various dimensions of rules and 

strategies. Another participant, Chioma, corroborated Jennifer’s views, saying if Nigerian 

women post a poem or express their feelings when heartbroken, relatives do not only comment, 

they instruct them to take down the post, regardless of how the women feel. She succinctly 

described the practice as follows: “They wouldn't even make comment, they will just pick up the 

phone and call you immediately.” Chioma said relatives would ask several questions during the 

phone conversations, and they would subsequently instruct her to delete the photo immediately. 

She said collectivism is peculiar to the Nigeria society. 

The insightful responses from these participants confirm the idea that they understand 

and recognize the reality of social media engagements that make their posts available to 

unintended audiences like their parents and relatives.  This act is perhaps what boyd (2014) 

meant by teens’ propensity to use anonymous or crafted identities in order to create a separation 

between the kinds of social contexts available offline and those existing online or to hide from 

the snooping adults. The action is a performance of identity, which Berlow (2010) referred to as 

identity without body. In other words, youth present an identity that is totally different from who 

they are in real life.  

Adults snooping on teens is a violation of social norms on privacy, which goes against 

Goffman’s (1983) postulation on civil inattention. According to the author, youth and teens 
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desire much more privacy than adults, which is why the Nigerian women in this study said they 

stayed away from and limited posts on the sites they knew their parents had access to, especially 

Facebook. While talking about the factors that influenced the depth of self-disclosure on social 

media, the Nigerian women in this study identified some dangers associated with online self-

disclosure. According to the participants, posting personal information and contact information 

like phone numbers, email addresses, and home addresses could attract dangerous people, like 

kidnappers. They believed that when they publicly self-disclose, they are risking their safety by 

making themselves vulnerable and accessible to whoever wants to harm them. In other words, 

they were really concerned about their privacy because they were aware of the risks and dangers 

associated with online disclosure, even though some of their online communications did not 

reflect the privacy concerns and awareness of its dangers.   

Literature confirms that social media users are indeed concerned about their privacy 

online, but their behaviors do not reflect these concerns (Acquisti & Gross, 2006; boyd & 

Hargittai, 2010; Debatin et al., 2009; Tufekci, 2008; Yao et al., 2007; Youn & Hall, 2008). The 

majority of women in this study recognized the collapsed context of social media where their 

parents and other adults keep watch over them, and thus, they limit what and how they self-

disclose on social media. They identified fear of envious and diabolical people and fear of sexual 

predators and kidnappers as some of the dangers associated with self-disclosure on social media.  

Despite this awareness, the women felt the need to help others with their stories or past 

experiences, and for that reason, were motivated to self-disclose some information online.  

One of the participants, Elizabeth, stated that posting one’s information on Facebook is like 

exposing oneself to the world without knowing what is out there. This is contrary to the notion in 

the literature that users of social media lack awareness of the dangers associated with the use of 
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the social media (Acquisti & Gross, 2006; boyd & Hargittai, 2010; Debatin et al., 2009; Tufekci, 

2008; Taddicken, 2013). The Nigerian women in this study were aware that there are some 

dangers in self-disclosure on social media, and this is why they reduced and controlled the rate at 

which they self-disclose on social media. They were hesitant to self-disclose much on social 

media because of their strong cultural belief in witches (evil people in the spiritual world) and 

diabolical people who could be malicious and envious of what they self-disclosed and who could 

thereby harm them. This belief is supported by Bellman et al.’s (2004) and Cong’s (2007) 

findings that cultural background plays a vital role in the way individuals self-disclose on social 

media. In the Nigerian context, this fear of evil spiritual powers is very common. It explains why 

most Nigerians keep quiet about their successes, especially to bigger audiences on social media. 

This belief is common among all Nigerians, irrespective of education and exposure (Adeniji, 

2003).   

Bash, one of the participant gave an account of these beliefs and fears from the cultural 

perspective. She said that Nigerians are very cultural, religious, and traditional. She said that her 

mother told her to not put all her information online because of the evil people who could harm 

her. Bash’s mother’s view reflects the cultural belief in witches and wizards, which is deeply 

rooted in African culture. The overwhelming majority of Africans believe that there are hidden 

people who possess some supernatural powers that they can use to harm anybody. These people 

are believed to be diabolical and envious of others who are successful in life. This is why many 

Nigerians, especially women, are very religious. They seek protection against the diabolical 

people through pastors and imams, whom they believe can overpower the so-called wicked 

people. Although part of the metaphysical belief in the witches and wizards is that they can see 
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things and know information that is hidden, Nigerians prefer to hide information about 

themselves. 

 Participants were caught between protecting their privacy online and the desire to help 

other people with their own stories. They said that the need to inspire others and gain trust were 

some of their motivations to self-disclose the few times they did online. They felt the need to 

inspire people with their own story. They stated that sharing unpleasant experiences was meant 

to help their friends to avoid similar situations. Nineteen-year-old Rukayat described how she 

was motivated to use her relative’s sickness and death to help others. She said she put up a 

eulogy on Facebook after she lost her relative. People were asking her about the details, and 

according to Rukayat, she used that as a motive to explain in depth and enlighten others about 

the disease that killed the family member. While Rukayat shared this inspirational message on 

her main Facebook page, she subsequently shared intimate information in her private Facebook 

group. She wrote: “My secret fantasy is to have two lovers in the same house. Yeah I know I'm 

bad” (Rukayat, FB). These examples show that sometimes there are contradictions in the 

motivations for self-disclosure.  

The above analysis comes down to the concept of trust, which Altman and Taylor 

emphasized in SPT. As found in this study, some participants were motivated to self-disclose to 

gain other people’s trust. Altman and Taylor’s SPT (1973) supports this. The theory states that 

intimacy increases as relational partners disclose deeply and progressively to each other. This 

means that when a partner reveals information about him or herself to the other partner, he 

expects the other person to do the same. By so doing, a sense of trust is developed, and the 

relationship can proceed to the next stage. If the opposite happens, then the relationship may 

remain stagnant, and at the end, dissolve.  
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Eighteen-year-old Ngozi explained that the issue of self-disclosure enhances trust among 

some people, which supports SPT’s proposition. To Ngozi, trust is important to remain friends 

on social media. She said it would raise questions in her mind if her friends on social media did 

not self-disclose. During the one-week observation period, she shared information about a one-

night stand. She disclosed this intimate information without fear of the perceived risks because 

she thought that disclosing to her network consisting of people with the same interests and who 

would equally disclose their intimate information to her would help build trust. She was 

essentially driven by trust and reciprocity, which is the bedrock of SPT.  

Ngozi’s communication behavior also validates SPT’s assumptions about reward and 

cost, which propels online self-disclosure. According to SPT, beyond self-disclosure, 

relationships are influenced by the cost and reward analysis of relational partners. Individuals 

penetrate and are penetrated easily based on rewards and costs required in relationships. Thus, 

they weigh the cost required in a relationship with the expected benefits. As a result, self-

disclosure is also dependent on the cost and reward. In this sense, the law of penetration states 

that “the greater the reward, the greater the cost; the greater the investment, the greater the 

profits,” thus, when cost is not proportional to profits the relationships dissolve (Allensworth, 

1996).  

By and large, this study again validates the propositions of Altman and Taylor’s SPT in 

conjunction with CPMT. The Nigerian women in this study used social media for creating and 

maintaining relationships, and this demands some level of self-disclosure in order to enhance the 

stability and intimacy of such relationships. In this sense, they self-disclosed, SPT suggests, to 

build trust through the reciprocal process of revealing certain private information about 

themselves to other people who have revealed their private information to them. Self-disclosure 



 

 
 

76 

among the Nigerian women in this study was built on the concept of reward and cost. The 

phenomenon can be described as a voluntary act through which participants willingly but 

cautiously share private information with others on social media. Although this study does not 

reflect the progression of the extent or nature of online self-disclosure among the Nigerian 

women in this study, which is emphasized in SPT, it establishes that they regulate their online 

self-disclosure through various strategies and for many socio-cultural reasons.    

Limitations and Suggestions for Further Study 

Once participants agreed to take part in this study, attempts were made to become 

Facebook friends with them for the purpose of monitoring and analyzing their posts. However, 

only a few of them accepted the researcher’s requests. To this end, the analysis of their social 

media content may not be adequate. Most of the participants appeared to be very religious based 

on the way they interacted and spoke continuously about religion during the interviews. This 

could also be as a result of the fact that the location of this study was in the Northern part of 

Nigeria, which is believed to be a very religious area. According to Suberu (2005), Sharia law 

has been expanded to about 12 states in the Northern part of the country. Perhaps if there were 

more participants who were less religious, there could have been different disclosures that 

pointed to different findings.  

More importantly, the findings of this study might not be correctly generalized to all 

Nigerian women in all Nigerian universities, mainly because of the limitations of its 

methodology, including the limitation of its sample size and specifically the FGD method, which 

showed some discrepancies in the connection between some of the responses and the content 

analysis of Facebook pages. As Kruger and Casey (2000) noted, sensitive conversations in a 

focus group in some culture might not yield thorough discussion. Just like the findings showed, 
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some of the participants who did not reveal details about the depth of their online self-disclosure 

behavior were found to be more open in their private Facebook pages. 

Based on the findings of this study, it is recommended that responsible use of social 

media should be sustained among Nigerian youth. Media literacy that increases awareness of any 

risks or dangers that might be involved in the use of social media and various security/privacy 

settings that could be used to protect Nigerian youth on social media should be encouraged and 

implemented. Further research should focus on understanding the belief in witches and wizards 

and how this belief influences the communication behaviors of Nigerians. Such a study should 

be funded by the Nigerian Government for the purpose of coming up with certain policies and 

training that will increase awareness of possible dangers in self-disclosure. It is also 

recommended that further studies should be conducted on Nigerian males to find out if there are 

differences in their communication behavior on social media. Such a study is recommended to be 

conducted using dyadic interview process due to the reluctance of participants to share their real 

feelings publicly on sensitive topics.  

Conclusion 

Although there is no full connection between what the Nigerian women in this study said 

during the FGD about the nature, extent, depth, and breadth of their self-disclosure on social 

media and their actual Facebook posts, there is evidence that they are concerned for their 

privacy. This is because they are aware of the dangers and risks inherent in self-disclosure on 

social media, particularly in relation to their parents and relatives and cultural beliefs in 

diabolical, envious witches and harmful wizards in the spiritual world who might be monitoring 

what they disclose on social media. To this end, they control, limit, and constrain the extent and 
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nature of their self-disclosure on social media and other information they tend to share about 

themselves online. 

This study’s findings show that participants recognized that their parents and other 

relatives were constantly monitoring them to ensure that they did not post immodest and indecent 

photos online. The nature of collectiveness in the Nigerian culture allows any adult to be a part 

of a youth’s life and even sometimes give unsolicited advice. This again explains why Nigerian 

youth use indirect quotes and coding to express their feelings online is the reason participants 

stayed away from self-disclosing. Therefore, even though social media disposes people to self-

disclose online, the Nigerian women in this study were very cautious of what they self-disclosed 

because of specific social and cultural factors that are peculiar to the Nigerian environment. Such 

social and cultural factors are restrictive and prescriptive on the extent to which women can 

disclose or reveal certain information about themselves on the social media. The Nigerian 

women in this study, as indicated by their responses, are greatly aware of their social and cultural 

environments, which restrain the depth and breadth of their online self-disclosure.  
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Appendix A 
Research Flier 

 
 
 

Social Media Use by Female Students’ Study 
 
Eligibility Criteria are as such: 

ü Nigerian female undergraduates  
ü Active Facebook account 
ü From 18 to 26 years of age 
ü Speaks and reads English proficiently 

 
 
Principal Investigator: Foluke A. Oduba 
Co-Investigator: Dr. Amy Aldridge Sanford 
 
 
How to participate: 
 

1. Email foduba@islander.tamucc.edu  
2. Call +2348160036700 

 
 

What to do: 
1. Participate in Focus Group Discussion. 
2. In addition to the discussion, have the option to add researcher as a friend on Facebook.  

 
Research Unit: Texas A&M University-Corpus Christi. 
 
We will reimburse you with transportation fee to participate in the study in the amount of ₦990. 
($5 USD) 
 
 
 

 

 

Volunteers Needed!!! 
 

For a Graduate Thesis Study on Self-
disclosure among Nigerian women 
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Appendix B 
 

Consent Form 
Self-disclosure and Motivation in Social Media Use 

 
Introduction 
The purpose of this form is to provide you information that may affect your decision as to 
whether or not to participate in this research study.  If you decide to participate in this study, this 
form will also be used to record your consent. 
 
You have been asked to participate in a research project studying self-disclosure and motivation 
in the use of social media by Nigerian women. The purpose of this study is to investigate and 
explain the communication behavior among Nigerian women in relation to self- disclosure in 
their use of social media.  
 
You were selected to be a possible participant because you identified as a Nigerian 
undergraduate woman who speaks and reads English proficiently and uses social media. We 
want to learn how women like yourself use social media as well as some of the motivations 
behind self-disclosure on social media to better understand the communication behaviors and 
social media use from an intercultural perspective 
 
What will I be asked to do? 
If you agree to participate in this study, you will be asked to participate in a focus group 
discussion in a given location on campus. We estimate that the session with about 10 open-ended 
questions will take between 45-90 minutes.  
 
Additionally, you can choose to add the researcher as a friend on Facebook, this is optional, and 
will not affect your opportunity to take part in the focus groups. Please note that if you choose to 
give the researcher access, your FB page would be monitored for about a week. Your privacy 
will be protected by the use of pseudonyms instead of your real name in the final study. 
 
☐ Check this box if you consent to the researcher adding you as a friend on Facebook. 
 
Your participation will be audio recorded. Only participants that agree to be audio recorded will 
be allowed to participate in the focus groups. 
 
☐ Check this box if you agree to be audio recorded during the focus group interview. 
 
What are the risks involved in this study? 
The risks associated in this study are minimal, and are not greater than risks ordinarily 
encountered in daily life. 
 
What are the possible benefits of this study? 
 The possible benefits of participation are that participants would have an opportunity to reflect 
on their experiences in the use of social media and probably make sense of some of the 
experience. This study will contribute to the body of knowledge on self-disclosure particularly 
on social media in different cultural settings. 
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Do I have to participate? 
No.  Your participation is voluntary.  You may decide not to participate or to withdraw at any 
time without your current or future relations with University of Ilorin, Nigeria being affected.   
 
Will I be compensated? 
You will receive reimbursement equal to $5 USD for transportation. Disbursement will occur in 
form of a gift card.  
 
Who will know about my participation in this research study? 
This study is confidential. No identifiers linking you to this study will be included in any sort of 
report that might be published.  Research records will be stored securely and only Foluke Oduba 
and Dr. Amy Aldridge Sanford will have access to the records. 
 
If you choose to participate in this study, you will be audio recorded.  Any audio recordings will 
be stored securely and only Foluke Oduba and Dr. Amy Aldridge Sanford will have access to the 
recordings.  Any recordings will be kept for three years, and then erased.   
 
Whom do I contact with questions about the research? 
If you have questions regarding this study, you may contact Foluke Oduba, 2348160036701, 
foduba@islander.tamucc.edu or Amy Aldridge Sanford, +13618252852 
Amy.Aldridge.Sanford@tamucc.edu. 
 
Whom do I contact about my rights as a research participant? 
This research study has been reviewed by the Research Compliance Office and/or the 
Institutional Review Board at Texas A&M University-Corpus Christi.  For research-related 
problems or questions regarding your rights as a research participant, you can contact Caroline 
Lutz, Research Compliance Officer, at (361) 825-2497 or caroline.lutz@tamucc.edu 
 
Signature 
Please be sure you have read the above information, asked questions and received answers to 
your satisfaction. You will be given a copy of the consent form for your records. By signing this 
document, you consent to participate in this study. You also certify that you are 18 years of age 
or older by signing this form. 
 
 
Signature of Participant:                                                                                 Date:                                  
 
Printed Name:  ____________________________________________________                                                                                                                                                   
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Appendix C 
Interview Scripts and Questions 

Identifier: _______________                                              Date: _______________ 

Location: _______________                                               Time: _______________ 

Interview Questions 

Introduction/Welcome: 

Good day! My name is Foluke Oduba. We reached out to you because you have shown interest 

in participating in this research on social media use by Nigerian women. You have also identified 

as a female college student between the aged 18-26 who uses one form of social media or 

another. Is this correct? 

When you signed a consent form, some of you indicated to have your Facebook page monitored 

by the researcher for one week by adding the researcher as a friend. The purpose of this focus 

group is to discuss and listen to female undergraduate students about your experiences on the use 

of social media to better understand the communication behaviors.  

I hope this feels like a conversation to you; there are no right or wrong answers to these 

questions. Also, you can choose to stop this interview at any time.  

 

This interview will last about 90 minutes.  

 

Please read the Informed Consent again, and I will answer any questions you may have about it. 

Remember this will be audio recorded just to capture your responses verbatim. 
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Do you have any questions before we begin? Again, remember all answers are confidential. We 

will use pseudonyms for all research participants. All data used for the thesis or other 

publications will only use pseudonyms and you will not be identified.  

 
Focus Group questions 
 
 
Q1. So how would you describe your use of social media? 

• What are the major motivations for using the social media you are fond of using? 
 
Q2. Would you say you are inclined deliberately or unconsciously to disclose personal 
information about yourself on the social media? 
 
Q3. When using social media, describe your concerns about protecting your privacy 
 
 
Q4. What are the motivations for disclosing personal information about you on social media? 

• To what extent do you disclose personal information about yourself? 
• What form of personal information and the areas of life do you disclose on social media? 

 
Q5. What are the core aspects of your life you deliberately or unconsciously disclose on social 
media? 
 
Q6. Do you have personal standard or rules on what to disclose and what not to disclose on 
social media? 

• What are the rules or personal boundary for what you can and cannot disclose on social media? 
 
Q7. Are the rules determined by your social values or social category like religion tenets, family 
or parental rules, ethnic or tribal affiliation? 
 
Q8. How would you describe your awareness of the possibility to protect your privacy while 
using social media? 

• Do you make use of the possibility or default for protecting your privacy on social media? 
• What are the default and how do you evaluate or use their usefulness? 

 
Q9. Describe your awareness of the dangers in self-disclosure (disclosing personal information) 
on social media? 

• Do you underestimate the tendency to be open to any form of danger when you disclose personal 
information? 
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Appendix D 

Pseudonyms and Participant Information 
 

       
Pseudonyms 

 
Length of 
Interview 

 
Age 

 
Relationship 

Status 

 
Ethnic Identity 

Facebook 
Page 

Monitored  

Aminat 38:43 24 Married Hausa Yes 

Bash 1:03:00 24 Dating Tiv Yes 
 

Bashirat 37:30 26 Married Hausa  Yes 

Blessing 38:43 24 Married Hausa  
Yes 

Chioma 1:03:00 25 Single Igbo  
Yes 

Dorcas 38:36 22 Dating Igala No 

Elizabeth 38:36 26 Dating Igbo Yes 

Grace 1:03:00 18 Dating Yoruba  
No 

Habibat 
 

38:36 25 Single Yoruba  
 Yes 
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Janet 

 
 

38:36 

 
 

25 

 
 

Dating 

 
 

Igala 

 
No 

Jennifer 37:30 19 Married Igbo No 
 

Joy 37:30 26 Dating Yoruba  
Yes 

Mariah 37:30 19 Dating Igbo  
No 

Miriam 1:03:00 22 Dating Yoruba  
Yes 

Ngozi 38:36 18 Single Ijaw  
Yes 

Ruth 37:30 25 Dating Igbo  
Yes 

Rukayat 38:43 19 Married Hausa Yes 

 
Temitope 
 

 
1:03:00 

 
19 

 
Single 

 
Yoruba 

 
No 

Victoria 38:43 23 Married Yoruba  
No 

 
 

                                                
i	Glocalized context is meant a situation whereby individuals in their locality assimilate behaviors 
that are homogeneous but still distinct with some tints of local influence	


